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Some people believe that advertlslng merôly tal<es busi-
ness away from one man and hands It to ils competitor.
They thlnk that If everybody stopped advertlslng, busi-
ness would go on Juet the same, and thlngs would b. cheap-

erit sounde plausible. But It ls not true.
1Advertlsing le, of course, much used as a comapetitIve

weapon, and a very powerful one. Any method of selllng-
advertlslng, show windows, clenks, travelling men-gets
business that wltiouit the sellinig effort weuld have gone
to some otier firm. Most of us bellevo, that competition
le a good thlng. It keeps down prIces. It keeps up quallty.
Tt makes business men more eager to give the public geod
service. Âny economicai method of competitien ought
therefore te b. regarded as of beneflt to the public. And
the economy of advertlsiug purely as a competitive method
bas been se clearly demonstrated lu many great Industries
over a perlod of years that It need net be discusaed home.

The main question, however, le: What dees advertislug
do besides stimulate competition?

As a matter of fact, Its chief use lies entirely beyond. Tt
croates new markets, new demand, new deslmes. It makes
possible uew producte, new ways ot doing thinge, a better
national lif.

The Story.
In ene of our large cities, a few yeams ago, flfty-one per

cent of the stock of the local gas and electmic compauy was
acqufred by a national pubUic-service organization. The
way the. new management went about Its Job sent thrills ef
apprehension tirough the mlnomity stockholders, who wer.
local citizens. The. dividende paid the year beore had amn-
ounted te $14,000. Immediately the new board cut the price
ef both gas and electmIcity. Figures slxowed that, w1th the
same consumaption as the year before, the. total dividende at
the new rates would be euly $4,000.

But there lay the difference: The consumption was net
going te be the same. The company began a stmong cam-
palgn of advertlsing. To the local stockiiolders thie seemed
ruinous folly. They measoned, "Have w. net a complet.
monopoly? We contrel exclusive franchises pu bath gas
and electrlity. 'Why ln the werld should we spend
money te advertlse whon we have 'em both coming snd

btition.
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turers. It showed people how to get and urne things that
made their lves cleanier and easier. It made, In short. a
more comfortable, more alert and prosperous community,
and what local advertlslng did ln that city, national aciver-
tlsing le dolng ail the time for the nation.

Creating H-uman Activity.
Advertising le like the railroad, the trolley, the. telephone,

the newspaper, the school--a creator of human activlty.
Like ail of these, It te a force for the wider 'and quloker
diseemination of Information. It brings withfn our ken
things that we neyer knew exleted, or, neyer thought we
wanted. It teaches us to want thinge a little beyond our
grasp and to work a little harder In order to get them.
It le 1ik. the rifle that the modemn Tomn Sawyer saw ln
the window. He 'had intended to loaf all suminer, but he
wanted that rifle. In order te get It he had to have money.
To get mxoney he went out and paInted fences and rau
errands and mowed lawns. The knowledge that there was
a rifle that he could have If he worked for It made hlm a
producer instead of a dependent.

Trrue Public Service.
If we belleve in a constantly sdvancing clvillzatlen, If we

belleve that people ought to keep on trying te live a littIe
better and have a little more comfort, a Uittle more con-
venlence and a little more ambition-If our philosophy ln-
cludes theee tenete, then we muet belleve that whatever
shows people the way and rouses their ambition to possoss
-and to produce in order to possess-Is a public service.
It Is upon that basis that we declare advertlsIng to bo, flot
prlmarily a weapou ef competition, but prlmarily a means #.)
constructive publie serviece.-Saturday Evenlng Post.
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