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THE STATE OF TRADE.
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DOWN WITH THE GRUMBLERS.

", 1 h.1c r no patientc w %ith inen who in

spie (if thrc ptospen< ts t e es.iv oppor
Itinilv tyi t ests ttru it l eit t ounitr." s.id .a

wliilesaert to us lthe tihri d t . <ni he itenît
titi to re!.tle lio .1 fetow w les.iler, m one

to mhe dgs, .mid t the nri hi.iè.edCl th ýt ie

hii eset known a <ear sIne startling liii'
nes,. some utx scars ago, thliat lid not

show ti a let <ied mii tease i , olumîe île
went on lo s.%s .th.i t.iuk of thîs kmîîd %.%u ntgo

sry L, fromt tiresin, thias h ciiould see
ttile. if .in, defiereteiie ibtween intriguing

ag .iutnst the rtightfui rtulters if tlie t otitrv anti
i ortt.itty s li ong lo ntent n ihe idiics
otf tli peopile;e i t ing ettirely to this
s% lentif " te i ming i anad, lite largest,

tlie m-t Ialthul tier mst lertile country
in tih rld, mt t ri, s1 e.k if thte mîîîmeral re.
sutc r <swlirh mie 'o iimtieasutrablv great
that il S doubittil .il hie tret oi flite morlld
pul together aggrea.te %u( h ril lies he said
ttere wsas nuîmL,îînîs of dcl.ut.iis tl .ind otut if
t .tiada l-mig etutng titi liest mte nt so usoi
,1% Ille posseoirs of the limIe> iave had
thei c untuidience re-iîtoed to% themi l.mnigra
tion itn tei c tuntries <%.&. eii ouageid .icd

un tilmgr.itiin gre.itl) ret.itted bly the i on

i.tant iroakings of these unhappy petards
wholi mike %t their busmei toi lose no oppor.

ttnity to usc the pies. publir platforms and

priv.te cunsersations to Io ilicir country an
mIIIutry. lie thouglht they shnu ld be met bv
a "Sh.mnie on vou," e Go about your
work and be th.mr.fu, i'henever tibcr
tingt.i'elul voices were heard. Let aiso
ail w li bcheve mn the netcssarly great
future of this ,n.dian of ours i.ke advan.
tage <f every t hance affordeid themi to shew
their unbounded faiit m the country. If il
were but known what great strides h.ve been
mi.tle n tie solimne of .dl bu nes i Cana-
da tint sng the Last twetity years, not t speak

f tihe openng up of the country by raelways,
and t ,mada, besider the breakîng of the sod
Iby f.rners .ind mniners, people wsould tint
iave lite face to comtpl.in. i here is no
rooim iere ler tigurcs, but we ame mn posses
suon of sta s of all ktuds shiming that
iir proportionate nrease ditrmn6 this tinie

si gîrater than any other country mn the
world, exept the Unmted tate. Mloreover,
the long.headed ones sec a fiilhng up of the
neiglibotv ng Retublit, whhli means a forc-
ed cmmmanratton to t anada froi alt parts of
lthe world, micîludmng lthe States themtisclves,
within a very few years. lie conct îded by
s.tyinrg " Take tht, tn heart and when you
hear a m.in tailkmng annexitnti pull hm up
shnrt

ADVERTISING AS IT IS.

A perso'n who pr ks up any Canadian local
weekly will fid n t a variety of methlods, of

advertt.mng. The man wlio begmns his
audvertisemtent with "The Great Radroad

ntrmke is now over, but ints lias not pre-
vente li us getting in two more carloads of
that sigam." has not ceased to eist. lie
<til his ' lie lianges its advertisemîient
retgularly twice a ycar, once tn the Christras
seascton and once cunttng %one othler season
wshen lie seemis to have a new idea. When
he %its dowisn t write an advertisenient lie
nttut firt have somite words< about soniethng
that i, happening or lias happened, but
whîi(h h ias zin connection wttlh his trade.
War es a favorite toic with hm. lie is m
the same wcary class as the mait who is al.
w."y " sellti,, below cost," or " at slaughter

pri e. " The tiri that ilwas! claims to be
" the t heiapest house omn earth " still survives.
Su, h tatk iii:st cause a loss of confidence
tin traders anong their cusitoiers. In a cer-
tain local weekly mn Western Ontario may
be seen an advertisement of a phoingrapha.
tng firm, wlmah was dissolved soie five or
si- years ago, but the adsertisemnent stili re.
miains like an Egypti.n obelsk as a me-
miiento of the past. Truly the editor must
not read hi- own p.aper Editors who would
allow stich a tate of alTairs in their paper
cannot reihre the duty thev owe to their
readers .ind their advertisers to always have
ail their advertàsemienis fresh and crisp. lin
t hie issue of an Ontario weekly, dated May

27, the most conspicuous advertisement on
the local page was th-it of a grocer winse
carelessness in changing his advertisement
was well miarked by his l.Itest production
bearmng lie date Februmary 25th.

But these are only relmcs of the barbarous
past. Adiertising has been miakmng real
advanceient in the points of varicty and ex-
celience. l)isplay advertisenents arc stili
predominant, and itucl ingenuity and tasse
are displaved both by printers and adver.
tisers. But another kind of adverumstng is
rapidly winnng its way mito favor aiong
ier'iants. This is an advertisemient one

colunîn wide, one-third or one-half coluiiin
in lengtli, the boIy of which is set up in
pica type, with an appropriate display head-
mng and firn-naie. The wordmng for such
an advertsemient is generally conversational
m ils character, that is, il talks to the reader
In a straightforward, but offen natty, con-
versational way. The dealer speaks througli
il drectly and pomntedly ta his custoners
Very ittle bombast, very few rasi assertions,
but scund comîîmon sense and sohid phrases,
which are the opposite of meaningless
these arc its characteristics. This kmnd of
advertis,;îg was made popuh-ir by the Wana-
naker firm, and now the leadmng retail
deaiers in Toronto and other Canadian
cites use et eiher e.xclusively or for the
greater part of their newspaper advertising.
It is slowly percolating to the tural deaiers,
and il would seem that this is ta be the
future advertisemient. It appeals t a
matter.of-fact people, to those peuple who
rend advertiseients because they arc accus-
toied to go there for information. A great
many who adopt this inethod embellish their
advertisements with snali artistic cuts,
which tie saving mn space enables them to
use without any grenter outlay than in using
a larger display advertisenent.

To write a suitable advertisenent for this
method requires a certain amoiunt of came,
tlought and bramns. A good plan for a re
tail dealer would be to have a scrap book,
and fromi the leading dailies to clip lie best
advertisements each day and paste them into
this book, not for imitation, though this
woild not be wrong in itself, but as models
or ideals, and for the purpose of sug·
gesting ike or other ideas ta the adver-
tiser. Then when an advertisement is to be
written in a hurry the book suggests ready-
made ideais. Soie of the men who write
these advertisemients for leadmng houses are
men who have long studied advertising, and
their writmngs are worthy of study and imita-
tion. To advertise properiy, a man must
know his stock thoroughly, and he must be
always ready to advertise sonte article par-
ticularly. Advertisemnents are often ton
general ; they do not speak pointedly to the
reader. A good advertisement must be
brisk, conversational, thouglhtful, ponted
and particular.

COPYRIGHTS.
We would advise every reader of Boogs

ANt NOTIoNS 10 read carefully the 'I ol
copyrights publibhed every month. Every
dealer will find here the advance notice of
every Canadian book and piece of music,
and wsill often discover aniong the I st of
articles copyrighted something which he has
beet waiting for, and as the nane of the
publisher is given in every instance, hc can
.t once know where il is best procurable.


