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-U‘IM% 's Cushing “Crude ., From Which .Mu;:h"’*f -
e Goaetine, Was Rebined, 1s Nearly Eshbasted

. Increase in Price of “Gas" Not Yet Parallel to Increase
" in Price of Crude, States Manager — Two Authorities'

Say Further Increase Probable, While Another Ques- |

tions it.

THE SHORTAGE OF GASOLINE ALREADY BEING FELT

' JAfter the price of gasoline’s pheno-

minal jump of three cents a gallon last

it has taken a seven days' rest,

the 18 cents per gallon price of
theaper grade of gas established
week has stayed-put. While the
authorities admit the impos-
ty of forecasting the future price
the conaumer, they, nevertheless,
satisfiled that there will not be a
line in the near future.
as at 25¢c a ' Gallon by Christmas.
n the contrary, Mr. F. W. Little-
d, general manager of the Canada
ing Co., is of the opinion that gas
1 be up to 25 cents a gallon by

: tmas.

. “Mr. J. F. Shatford. manager of the
‘Imperial Oil Co., Limited,
menting on Mr. Littlefleld’s statement,.

in com-

said that it was in accord with the
general feeling: Unless something
unexpected occurred to overcome the
shortage of gasoline that was already

“erude” yields much larger quantities
of the lower test, excluded by
Government from Canada (.64, .55, .56
S. G.), than it does of the high-test
gas. The Canadian government will
rot permit the marketing of lower-
test gasolines in Canada. The 8. G
set is a high-test
threatened famine is
this.—

the

one of .66. Thoe
largely due " to

Owing to the imminent famine, con-

sumers are purchasing gasoline in car
iots, whereas pricr to the rise in price
they purchased in wagon lots, because,
as yet in Canada the price of gasoline
has not increased in proportion to the
mncreased price of crude, which in some
instances has nearly doubled.

In many places in the States the

increase in the price of gasoline has
approximately parallcled the increase
in the cost of “crude.”

Small Distributors Prevented a Groater

Inarease.
A factor that has kept the price
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General Motor

Of Detroit and Other Centres

"Trade' News

Average Price of Cars Has D
Jitney to Endure >—Safe
Frisco Fair Celebrates Lin

eclined $500 in a Year—The
and-Sane Speed Regulation—

{FORD PUBLICITY

MANAGER WILL
SPEAK T0 ‘AD’ MEN

Mr. C. H. Brownell of Till-
sonburg Spends $25,000,-

coln N@w&y Day.

Special to The Toronto Sunday World.

DETROIT, Sept. 11.—From Jammry{
1912, to January, 1914, the average
price of automobiles, according to Au-

tomobile, the New York publication,
rose from a little less than $2500 to a

little above that amount. In January,
of tais year, the price had fallen $600,
and so far as. can be judged-at the
present time, January, 1916, will show
at least another drop. Studying the
curve it suggests that the great

b} e y 4

Yo : .
will be made nqteworthghby a tremend-
-QuS. parad® - of motorists “from ‘San

rralloiico, and Oakland, and “dpjfact.

from all points’ in California.
motorists .

head. the parade. There are at pres-
ent-thousands of cars.in San Franeisco
that have been driven across the coun-
’é!;};&"mlx&so'areauen on ‘all streets of
5 cities and attract

of interest. el e g

e ———

in | California who hate-
toured to.the goast, will be asked to9

000 a Year on Advertising
Here September 23.

e et

. ‘It is not generally known that the
‘man ‘who has helped make the Ford
‘car’famous, 18- Canadian, Mr. C. H.
Brownell, /from "Tillsonburg, and the
Toromto Advertising Club {5 to be con-
gratulated upon securing him as the
speaker at the seajon’s inaugural din-
ner at’6.30 p.m., Sept. 23.1 open to

everybody, at the board of trade head-
quarters, Royal Bank Building. It is
generally conceded that Mr. Brow-
nell's position as director of advertis-
ing for the Ford Co. is the highest
achievable point any individual has
reached in the advertising profession,
and when it is considered that the
company’s annual advertising bill ds in
the neighborhood of $25,000,000, it
will be admitted that he has some job,

Sir Thomas Lipton and Sir W. H.

| Beecham were for years looked upon

as the Jeaders in the advertising world,
but Mr. Brownell’s wonderful success,
and the meteoric development of the

Ford Co., as a result of advertising,
places him on the top rung of the lad-
der. In 1908 the Ford Co. was incor-
porated with a capital of $100,000, of
which only $24,000 was paid into the
treasury. After twelve years the com-
pany has done $160,000,000 worth of
business, and has a surplus of $60,000,-
000 in the treasury.
daily wage of §5, and the profit-shar-
ing scheme, by which millions of dol-
lars have been returncd to customers
as rebates, are famous thruout the en-
tire world.

At no time in Canadian history was
it more necessary that the optimistic
spirit should be encouraged in the
commercial wonld, and there is no
bettér man who can impress mer-
chants with the future’'s bright -outlook
than Mr. Brownell. He will be ac-
companied by Mr. R. 'W. Micham, Can-
adian advertising manager, and tickets
c:n be obtained at both Liggett's drug
stores.

T
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changes in equipment which took
place from 1911 to 1814, pushed the
average price to a peak, and this was
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The minimum

MADE-IN-CANADA |
REGALS COME IN |
- THREE CHASSIS

Buyers no longer take chances. They
demand to know that the car they buy,
is backed up by a strong, living, and’
enduring company. The Canadian Re-’

.gal is made by a concern that is i

business to stay—a strongly entrench¥
ed company, occupying a large ta.ctqrfrf;
building at Berlin, Ont. The Regal

Motor Car Company has been build«®
ing automobiles for the past eight
years. Cars that have stood up ‘and
are giving service year in and yeam®
out to their owners. This fact, we bev
lieve, entitles us to prestige. .

And the Regal Company has 'the
striking, original way of sticking bw»
every Regal car that leaves the fac<
tory. Automobile owners know - too
much of what it means to get: into’
trouble with their cars, and then havsi
ing the factory say: ‘‘We should:
worry.” The Canadian Regal Motors!
intends to worry, intends to be vitally
interested in every Regal car—in Tos
ronto or Vancouver. Regal buyers can
rest assured that there will be gener-
ous, sympathetic service for every man:
whe buys a Re car—and the Rew
gal Company will stand solidly :fow
years and years to come. . ‘e

The built-in-Canada Regals come in:
three chassis, the Four-28, -the Fours;
36, and the de lux Regal ‘“Eight.”. s

e am—

making itself felt, and (hat threatened
to become a famine, the prices would
{nevitably be affected.

The price and production of “crude”
have respectively inclined and declined.
Price is largely governed by supply and
demand. T market necessarily is
affected by an eveér increasing demand
and a decreasing supply.

The Shortage of Cushing Crude.

The supply of Cushing. crude—the
only crude supplied by the Oklahoma
oilfields, from which it is possible to

tably refine the ‘high test” gaso-
ine permitted to enter Canada—has
greatly diminished, so much so that
the producers have ‘none to spare.”
In' the process of refinement the

THE McLAUGHLIN
‘BULLETIN’ AS HIGH
CLASS MAGAZINE

One of the most interesting, in-

a natural development. As the elec-
tric starting motor and other refine-
ments became more settled things, it
was natural that there should be a
falling off in price, but the fall from
1914 to 1915 must show more than
this. It can be accounted for only on
the assumption that the manufac-
turers found they had set the price
too high for the average buyer, and
the drop, which took place last year,
was provoked by the. desire to ex-
pand the market. Automobile calls at-
tention to the fact that there is a
limit te everything, “It is probable,”
says Automobile, “that we shall find
January, 1916,” showing a low spot in
the rcurve that 'will correspond in
years to come with the high peak of
1914, This is surmise only, but the
idea is fostered by the striking suc-
cess of the medium-priced cars. Any
good car can be sold If it is cheap
enough, and flve-passenger cars at less
than $750 are bound to find buyers in
very large numbers. .Average price .
may fluctuate, It seems that the cus-
tomers who wants to spend from $1250
to $2500 represents a large and perm-

down kere is the number of distributors
who had comparatively small quan-
tities in storage. and who rushed to
profit by the increase of a week ago.
When their supplies are exhausted gas
may, probably will, shoot up.

Mr. S. R. Parsons, president of the
British American Oil Co., Limited,
doubts if there will be any further
considerable increase in <the cost
of gasoline in the immediate or
near future This is gratifying
news to the motorist and the fact that
the price of crude secms to be firm
ané restabilized after 1its recent
realignment would seem to augur the
maintenance of the ubtaining scale of
Erices for tne present at least.

NOTORCARBUYERS
KON CARVALES

They Want What TFhey Want

for $1.25,
S'POG&
STREET

race, Mr. Astor
ditions of his
motor racing as
the same class
~yachting, for
e trophies.
itchel have ac-
f Percy R. Pyne
rom one of his
Mr. and Mrs.

structive and artistic of the periodi-
cals issued by the great automobile
firms is the Buick (McLaughlin) Bul-

When They Want it, With-

anent class, so that thére should be
plenty of cars in tais fleld for a long
time to come.

out Being Told.

The National Automobile Chamber of
Commerce has come to the defense of
the jitney bus as a reply to the agi-
tation which still continues thruout
the country against this form of pub-
lic passenger conveyance. The N. A.
C. C,, in a statement, says that those
who are attempting to forecast the
future of the jitney bus should, to.
reach' a sound conclusion, avoid con-
sideration of many detalls which will
right themselves or be controlled by
local regulations. *“It is going to re-
solve itself into a straight  business
proposition,” says the National Au-
tomobile Chamber of Commerce, “and
it must not be overlooked that in many
places the jitney bus will supplement

letin, a monthly magazine.

In addition to the McLaughlin &r-
ticles, there are always a number of
general-interest features, articles on
moot topiecs of interest to meotorists,
erticles technical and - untechnical,
verse, fiction, question amnd -answers
end humor all find suitable places on
its well balanced pages: ““In fmakes
ups,’ “lay-outs” ani iliust 8- it
rivals the best of the leading periodi-
cals. 5 .

The following excerpt ig from the
current issue of The Bulletin:

Otto and His Auto.

Otto bought an auto and to be auto-
ristocratic he hired an auto ‘operator
for the work. First he hired a circus
man and then he hired a Turk, . for
while the circus man could manage
fifty horse with success he couldn't
make a go of it with one “horseless.”
As for the:Turk, 'twas plain, deny it
if you can, the Turk he ought to auto
since the Turk's an Ottoman. Then
Otto moved to Alabama that he might
truly say, “I'm Otto from Mobile, and
my motto: “A Mobile Otto ought tao
sutumobile.’” ThenOtto triedto auto
the auto as he ought to; ani the auto,
too, it tried to auto as ,Otto never
thought to. Then Otto he got hot,
oh, very, very hot, as he ought not to,
and said: ‘“This auto’s got to auto as
it ought to!” The auto, too, it got
too hot to #uto as it ought to, and

The automobile buyer of  today is

a far different proposition than he
was four years ago. Persons buying
cars - now -invariably ‘know exactly
what they want long before they ap-
proach a dealer, and, naturally, sell-
ing ‘automobiles “has become a very
much’differefit-business in the last few
years.

In. thewearly days of the automo-
bile industry few sales approached the
check bodk stage until the prospective
buyer had been given a ride and had
been laboriously shown that the car
would really run. “These demonstra-
tions were often long, systematio
affairs and included comparative| rather than compete with trolley
showings of different cars. Buying an | lines.”
automobile in those days was an un- i
g:lrta,king in which gpurchaser and ‘When Yelowstone Park was opened

esmen devoted a great deal of time| to automobile tourists, Aug. 1, the
and thought, . number of cars entering was' 50, in
111‘ nore recent years the demonstra- | spite of untoward weather, and these
tlon has played a steadily less impor- | cars carried 171 people. During the
tant part. The reason is simple. Motor | first 10 days 161 cars, carrying 597
C&!'sbot today—that is, cars which have | people, entered from the west, 86 cars
Zntx. lished themselves thru service— carrying 310 people from the north,
a9 not have to be introduced to the| 83 cars and 280 people from the east,

uyers. Such cars are known and the| and one car, with three people, from
pr:spective purchaser is aware of | the south, or a total of 821 cars witn
:v at he is buying long before he en- 1190 people. The flgures have been
ers tae auto sales room. Patrons do| given out by the American Automobile
not have to worry about the cars made | Association. They show that the
by -established pompanies. Stability | western entrance was most populaf.

must be their keynote or they wouldn't | No accidents marked the radical de-
now Otto autos where good Ottos| e in business now, with so many new | parture, altho it was found possible

ought to- : companies branching out, to allow some night travel. Tourists
& ik cheerfully complied with all of the

regulations, and schedules were main-
32 tained. Secretary Lane, of the de-

CARBIDE ||| We Make Auto Repairs

All sizes in stock. Quality and prompt PROMPTLY !

partment of the interior, says that au-
ettention gueranteed.
Thoroughly efficient mechan-

tomobiles have entered the park to
CANADA CARBIDE CO.,Limited
ics. Reasonable charges. Best

stay. More roads in the park are to
be added, and some now in use are to
T. D. WARDLAW, Agent,
23 Scot: Street, Toronto. Tel. M. 897.
equipped machine shop in the
. city.

be much improved,
Automobile Washing Station || Provincial Motors Livery

115 RICHMOND ST. WEST
’ 4-12 MERCER STREET
Cars Washed d hed, $1.00. Satis-
fac?lon :su:ranat:ed.PomG:sollne. Pho;o Tel' Adel- 3030'3031
J. J. BOOTH, Manager.

X

v

)

-

Y

Y

- -

&
\J

~ TWO CARS IN ONE

AN ALL-SEASON MODEL-HUDSON TOURING SEDAN

RAlSE the plate-glass windows and this car becomes a luxurious
Sedan. It has all the appointments of an electric Brougham. Any
Member of the family can dnive it. '

DROP the windows and the sides are clear. Then you have a

touring car with unobstructed view. - No sash, no braces. The
open sides are clear. This is one of our efforts to meet the demand for
all-year cars. The other is our Cabtiolet. Vi :

New Art in-Bodies .. ‘

Thosé who faiind closed cars too. castly ' will
find fhat -drawback ended.  ‘And those whe
want one car for ¢l seasons will find the prebe
lem solved. - *

Go, ~see these artistic creations. Hudson
dealers now have them on shew. But eur out
put is nearly sold. - We could not build enough
Hudsons in any style this year.  For full de«
scriptions write for eur Closed Car Catalogue,

¢
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The touring bureau of the Ameri-
can Automobile Association has is-
sued a pamphlet giving the motor car
laws as they are now written. This
was compiled carefully and tabulateg
all of the laws carefully covering reg-
istration and fees, methods of taxa-
tion, whether personal or on the same
basis as other personal taxes, driving
license, requirements for non-resident
motorists.information regarding license
plates and the speed laws. While
the automobile trade has been steadi-
ly progressing in the direction of cut-
ting down the cost of cars, and the
cost of their maintenance, the thoughts
of the makers have not been so hap-
pily directed, according to a state-
ment of the touring bureau, waich says
that a glance at the laws so intelli-
gently compiled will show that the law
makers have in some instances made
i almest a burden to the possessor of
a motor car. Automobiles are essen-
tially subjects for class legislation, ac-
cording to tae bureau, being taxed not
only as users of the highway, but also
as personal property, with a third re-
quisite in other states where the own-
er must not only pay for the use of
the highways, for the ownership of a
car, but also the privilege of using
his own property. New York, Idaho,
Iowa and Oklahoma are notable ex-
ceptions, requiring only one tax in
each state.

The four bodies shown here set new standards
in closed cars. ~The-fame of the Hudson has
been won on its chassis—on Howard E. Cof-
fin’s wondrous work designing. Now we are
courting equal fame in our bodies. And in
the same way—Dby finer bodies and by lower
prices.

The man or woman used to costly closed cars
will find here more than higher prices bought.

Adel. 2290. Open Day and Night. G.
8priggs, Manager.

" Sunday World Garage Directory
“TIRE REPAIRS A SPECIALTY"

Inner tubes, any make, repaired, 25c. Sectional work and

retreading the cheapest and best in the city. Sections from
40c¢ per inch.

The Stepney Spare Wheel for Ford Car

has been reduced from $15.00 to $11.50. Special carriers to

fit to rear of Ford Car to carry Stepney Spare Wheel and spare
tire, $3.50. Illustrated catalogue on application.

The Stepney Motar Wheel ofCanadaLtd., 120 KingSt.E.

See the Complete Hudson Line at the Transportation
Building Canadian National Exhibition.

HUDSON LIGHT SIX TOURING,
HUDSON FIFTY-FOUR _
HUDSON ROADSTER
HUDSON

SEDAN -~ .
HUDSON LIMOUSINE AND
HUDSON CABRIOLET

DOMINION AUTOMOBILE s

LIMITED
Corner Bay and Temperance Streets, Teronto °

Figures for automobile exports from
the department of commerce at ‘Wash-
ington, with information compiled by
the NNational Automobile Chamber of
Commerte, show that for the year
ending June 30, American manufac-
turers  exported 37,870 motor vehicles,
valued at $60,254,635, with parts valu-
ed at:$7.000,000, making the total ex-
ports of the automobile industry $67,-
254,685—an increase of more than 100
per ¢ent. over the sales for the previ-
‘ous 12 months, which amounted to
$33,198,808.  'While the greatest in-
crease has been in trucks to European
countries, passenger car exports to
Burope show a substantial increase,
altho there was a falling off to South
America and Canada.

' DOMINION AUTOMOBILE CO. Limited |

COR. BAY and TEMPERANCE STREETSE, T
Distributors for Hudson, Peerless, smens.nm&"ﬂ’tgmow.._

Peerless and Auto-Car Trucks.

HHAS
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THE CADILIE‘A'LEHI\'/IOTOR LIVERY

Wigh-Class Touring C 24 th h, o g
8 Touring Cars and thoroug up-to-date service, with
Phone Dag‘ or Night—NMain 4572 careful drivera
115 WILTON AVENUE, TORONTO.
Patronized by the Duke of Connaught and the Royal Household,

Lincoln Highway Day at the Pana-
ma-Pacific Exposition, San Francisco,

£




