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This is the proof of Quahr quality

that newspapers all over Canadn},are

The customer who buys quality]is
your star customer,

That customer wants 'Quaker Oats,

Don’t risk the loss of his trade.

Have Quaker Oats ready when he
asks. .
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FLAVOR DIFFERENCE
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~ millers save time.

Pan-roasting is where most

Their oats are rush-milled
—for the profit’s sake.
Quaker Oatsare milled with
patience — for the quality’s
sake.

But slow and costly as it
is, there is profit in it—profit
of quality, not the profit of
eheapness.

The patient Quaker pan-
roasting brings out the nut
oil ‘of the oats and toasts it
_to that rich, “different” flavor,
by which you know

Best Roasted.

are not as wholesome, and which have
. not been milled as carefully. Quaker

Oats are just as easy to buy. You have
. only to say ‘‘Quaker” distinctly.
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Costs you no more than oats which .




