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«“Hand-in- Hand’' Brand
Bi-Carb. Soda.

As true as the
needle of a compass in the unvarying evenness
of the grade. The “Hand in Hand” Brand has the
strength of the strongest, because of its great
purity—98 50,100 of pure bi-carbonate of soda
in it! Known as the brand that creates permanent
business, and designated by the Trade Mark of a pair
of Clasped Hands, which must appear on every
package or cask of the genuine goods. *“The Top
Notch of Quality.” '

Griffin & Skelley’s
“Griffin” Brand Dried Fruits.

Direct from
the Vineyards of the Packers, which are among the
largest on the Pacific Coast. Dried Apricots, Peaches,
Pears, Raisins and Prunes, grown, cured and packed
under the watchful care of men of life-long experi
ence. No tampering with the product after it leaves
the packer’s hands—your ow# hands will be the first
to touch the goods. Above competition—“The Top

Notch of Quality.”

ARTHUR P. TIPPET & CO., Agts.,

8 Place Royale Montreal. 23 Scott Street, Toronto.
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