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member of the Canadian University Press.

The views expressed in the Dalhousie Gazette are not necessarily those 
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considered offensive to our readers.
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Our mailing address is the Dalhousie Gazette, Dalhousie University, 
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The Gazette’s weekly staff meetings 
are now at 5:30 every Thursday.

Editorial
"Missing'' personal 
responsibility

Well, we are well into winter Carnival, so let’s talk about 
individual responsibility.

Tom Hauser, writer of the book Missing, kicked off Winter 
Carnival by speaking a couple of nights ago on this very sub
ject. "How can we possibly get people to care about things 
which don’t directly concern them?"

There seems to be a tendancy for peple to care only about 
things which they perceive they can affect. Today we live in a 
complex society and we are unable to understand all the 
repercussions of all of our actions. Two hundred years ago 
before our complex industrial society emerged it was easy to 
see what you were responsible for and what you had nothing 
to do with.
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)Things have changed since then. Now, in this very interde

pendent society, we who participate in it must share the 
responsibility for the actions of our society; our community, 
our government, our world. As individuals, we must accept the 
fact that we are part of a group and our actions are all part of 
larger group actions. Therefore, we must accept the responsi
bility of changing the society rather than disclaiming respon
sibility for what’s happening.

Immediately, some will say that we must take care of our 
‘own,’ which is very true. In 1867, with no communication or 
international identity, or 'own' in Canada was the three milion 
people who lived in the original four provinces. In the present 
day, with Marshall McLuhan’s concept of the "Global Village" 
our 'own' has expanded to over four billion.

Shocked? ... It is important to realize that we cannot con
tinue to view the world in the same narrow nationalistic terms 
that we have in the past. In this way, we are confronted with a 
situation where our national poltical institutions are anachor- 
isms because the world is far more interdependant than many 
of us would like to admit. So, when we say "screw the 

(insert scapegoat), we are really saying "screw
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us. "
How is it to be done? Well, sometimes refusing to supprort 

something is the most effect means of protest. Known in the 
consumer world as casting your economic ballot, it m eans 
refusing to deal with or buy products from any corporation (ie: 
Nestle’s) or country (ie: Chile, South Africa) which the con
sumer dislikes. Most people say that consumer boycotts 
don’t do any good, which is an oft-heard cop-out. A boycott 
will always do some good if a significant number particiate, 
and it must be remembered that it is also a moral statement as 
well as a plan of action.

Nestle's is a good example of a company which deserves to 
be boycotted by concerned consumers. This corporation’s 
despicable marketing of powdered baby formula in the Third 
World has WJilied its reputation and inspired a large-scale 
consumer boycott. The details are inside this week’s issue.

So the message we must take to heart is "think globally, not 
locally." what are the global repercussions of our actions — 
issues as large as polution, war, or as small as the country of 
origin of our wine and coffee — and what can we do locally to 
make the situation better?

Locally means acting in the community, and in our own 
lives.

News writing seminar 7 
Thurs. Jan. 21

Gazette office

30 pm

ALL WELCOME I


