
.can markoet for leisure related products encompasses
y of consumer product categories, including sporting
saddlery, sporting arms and animunition, athletic

and apparel, boats and recreational vehicles,
and motorcycles and aduit games,. Ail of the above

Lave been greatly benefitted l'y Mexico's trade
zation policies adopted after ita accession ta GATT
it of 1986, ini particular l'y reduced tarif fs and the
ion of import permit requirements on many items
iis category. These changes in commercial policy
ened new opportunities ta Canadian manufacturers
ta export their products to the thriving Mexican

ce 70 sports fedrtiens in Mexico., te which 6.5
professional and amateur sports people in all

nes are affiliated. Additionaiiy, it is estimated
)hr20 mitllon people practice soesport. Tii.

)ar spoti Mexic by far is sce, foliowed l'y
basetbll, voUleyball, Aeican foo ial, tennis,
trc nd field, aerobics and swimming among the.

orat. In Mexico City alone, there are 600 public
centers and thr.e sports "cities" r<un by the.
nt <of thPederal District (Prodep>. Additionally,

re aproimately 25 ta 30 private sports clubs
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