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RPTC1 	 TKADE AND INVESTMENT  PROMOTION  PLANNING SYSTEM 

Mission: ATLANTA 	 Market: UNITt0 STATES OF AMERICA 

Factors for Canaditn exports not reaching market potentiwl: 

— Non—competitive pricing 
— Limited Canadian capabilities 

In support of Canadian exports in this sector/sub—sector the mission 
is currently engaged in activities which include: 

Activity: 	 CONTINUE TO dUILD "CLINTACTm NETWORK 80TH CON-AND S.E. U.S.A. 
Expected Results: GET AN ADDITIONAL LOU  CONTACTS  AND ENTER INTU wIN, DIRECT 

SALES $300,000 

For the next fiscal year, the mission is planning to undertake the following 
ne  w expert support  initiative(s) in tnis sector/sub—sector: 

Activity: 	 ORGANIZE  L  IMPLEMENT FIVE PROMOTIONAL EVENTS TO EXPAND SALE 
Expected Results: ACJUIRE 150 NEw CONTACTS (AGENTS,  REPS,  ETC.) ACmItVE DIREC 

SALES $5001000 AND PeOJECT ONE YEAR SALES UF il MILLION 

Activity: 	 UNDERTAKE 8RIEFINGs (WURKSHOPSI AT POST PETwEEN US END OSEK 
txpected Results: FIVE wORKSMOPS 


