FALL GRADUATES

If you're graduating this fall and contemplating what
immediate career opportunities are available, read on.

Right now you are probably thinking about the past
several years and what you have to look forward to
after graduation.

While you're at it, consider the personal growth and
satisfaction you could experience in a career in
business management at Procter & Gamble - a
leader in the consumer products industry. We regard
training and development as our basic responsibility
because we promote strictly from within Procter &
Gamble. We know of no way to train people to become
managers other than to have them learn by doing.

We are seeking individuals for immediate openings
in Industrial Purchasing Management, Brand
Management, and Finance & Accounting Manage-
ment. Prior experience in any of these fields is not
essential. Your university degree may cover any field
of study. More important than your specific field of
study are such basics as intelligence, leadership
ability, innovativeness, and a solid track record of
achievements.

As a first step, we invite you to visit your placement
office and obtain a copy of our literature. Additional
information is also available in our information
binder in the placement office, and job descriptions
have been posted. If you are still interested after
reading about us, send me your resume indicating
your area of interest. You can count on hearing from
me within three weeks after forwarding your resume.

Please write in complete confidence, including a
recap of your achievements to: Mr. D. Sprague, Cor-
porate Recruiting Manager, P.O. Box 355, Station ‘A,
Toronto, Ontario, M5W 1C5.

PROCTER & GAMBLE

DON’T YOU UNDERSTAND?
| SAID SAUZA! TEQUILA SAUZA!
THE NUMBER ONE TEQUILA IN
THE COUNTRY! DO YOU READ ME?
NUMBER ONE, NUMERO UNO!
YOU BETTER UNDERSTAND IT!
I'VE GOTTA GO NOW!

NUMERO UNO IN MEXICO AND IN CANADA

The university administration
finally has Excalibur where
they’ve always wanted us. For
years they’ve been drooling over
the prospect of having Excali-
bur’s front room to rent outto a
small business. Now that
Excalibur is in debt to the
university, certain members of
the administration are using this
as their much needed leverageto
get it.

Excalibur has drawn up a
repayment plan which will pay
the debt to the administration in
five years at a-rate of $5,000 per
year. But the administration will
not accept our repayment
schedule unless we give up the
room (one-third of our office
space) and share in the rent
revenue. They say that only with
the added rent income will
Excalibur be able to meet its
commitment. How much rent
will be derived is unclear, but
whatever the figure is, the
Excalibur staff feels it would not
compensate for the loss of the
room.

Editorial

Not for rent

Excalibur’s frontroomassumes
a number of roles: meeting
room, production room,
newsroom. It also provides the
only visible access point for
students, faculty and staff which
is crucial for a university
newspaper. This year, with the
advent of our typesetting
operation, the front room has
become twice as valuablesince it
is used for both layout and paste
up. Without the room, the
remaining space would simply
be too small for Excalibur to
continue its present operations.

To quote Oakland Ross,
former Excalibur Managing
Editor and now Assistant Editor at
the Globe and Mail, on the
relinquishment of the room:“|
can think of no defensible
justification for such an action. In
fact, I would regard it as
extremely ill-considered and
short-sighted...If changes are in
order, | suggest consideration be
giventoexpanding, notreducing
the space available to Excalibur.”

We have no doubt that we can
fulfill our repayment schedule --
through internal cutbacks, and
added typesetting and advertis-
ing revenue. In any event, the
feasibility of the plan no longer
‘seemstobetheissue. The bottom
line is that the administration
wants the room. Now that they
think they have one foot in the
door we doubt that they’'d
accept our repayment plan even
if David Rockefeller supported
it. The added excuse tor taking
the room -- the necessity of the
space for a used book store --
doesn’t sway us. Members of the
Student Federation, who would
be running the store, have
suggested that other rooms
located in Central Square, such
as the Clubs room or the cloak
room, would be more advan-
tageous.

The administration claims that
our budget is too “optimistic”.
We disagree. And we’re not
prepared to bargain away our
valuable space in deference to
their poor judgment.

DIASPORA YESHIVA BAND

Thursday, November 22, 1979

8:00 p.m.

Convocation Hall

University of Toronto
27 King College Road

TICKETS ON SALE Al

Jewish Student Federation Jewish Student Union
ST01 Ross Building York Umiversity 604 Spading Road
4700 Keele Street University ol Toronto
667-3647 923-98061

TICKLETS:

$4.00 JSU and |SF membership/Discount Cards

$5.00 students

$7.00 community

Miriam's Gift Shop
3007 Bathurst Street
181-8201
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