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BOOK COVER DESIGNS AND
DESIGNING.

T would be interesting to know how many
[ people have ever considered the in-
dividuality of Yook covers. To the casual
observer, the cover design is merely a part
of the book. It is accepted as a portion of
the machinery involved in turning outa
saleable article, and, except to notice
whether the general effect is pleasing or the
reverse, very few people bestow any thought
upon the design at all.

The object of this sketch is to give a
glimpse of the lile of the book cover hehind
the scenes, before it emerges from obscurity
into the publicity involved in a bookseller's
window.

From personal observation, it would
appear thatlaymen
— 30 to speak —
who take any in-
terest in the mat.
ter, have a vague
idea that a book
cover is bought on
the same plan as
dry poods, for ex-
ample. The pub.
lisher needs a cover
for a new book-—
novel, essays, or
poems, as the case
Inay be; gotstoa
place where such
things are  kept,
and picks out from
a number shown,
the article he con-
siders most suitable
for the book in
question.  This is
a great mistake.
Every cover, ex-
cept in the case of
a design intended
for a series (as one
publisher said, suitable for everything, from
** Thomas a Kempis " to ** Alice in Wooder-
land **) s designed on purpose forthe pasticu.
1ar book on which it appears. 1n many cases,
several persons are trying designs for the
same book, and a designer may male as
many as five or six sketches for one cover
before hitting upon an idex which takes the
fancy of the publisher.

Many things have to be considered in
designing a cover, originabty, sultability,
the time of the year, sownetimes, the book
ts to be published, the peculiar style of the
publisher even. For to make a light, fanci.
ful sketchy Jdesign to a man known to make
a specialty of rich conventional covers would
be as unsuitableas totake a learned scientific
artile to Munsey’s or any of the other light

monthly magazines. '*Beavty’’ in this as
in other things *is in the eye of the be-
holder,”* and very much may depend on
the individual taste of the publisher.

The two things most considered are
originality and sultability. Originality has
intentionally been made moreimportant than
anything else. A designer remarked to the
writer lately : *Above all things be otiginal,
Never mind what it is you are drawing,
don't copy anyone else. If you draw a cat
sitting on a fence, drawitin a way that noone
has ever before drawn a cat on a fence, and
you have gained more than by copying the
style of the best man who ever lived."

Suitability is another very important ques-
tion, and this includes the colors to be used,
the style of the design, the question of
whether the book is a dignified costly volume
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or a light summer novel, and also includes
symbolism, more or less veiled.

Having read the book and considered its
style, the designer proceeds to think over
the salient points, and from these to get an
idea for the cover in which symbolism plays
an important part.  In some cases the idea
is at once gRined from the title alone, with-
out going any deeper. Crockett's **Lilac
Sunbonnet *’ is an example of this, as well
as Richard Le Gallienne's *“Quest of the
Golden Girl.”  Harold Frederic's ** March
Hares ™ is another instance. To go a step
further, the designer may grasp the main
1dea of the book and embody 1t n his
dewign without making the latter a mere
illustration forthe title.  This is symbolism,
but very plain and easily understood. The

cover for the story of a penniless duke who
marries an American heiress shows a very
large dollar sign and a coronet, ‘' Pride
and Prejudice’” has for a cover design a
peacock with wide-spread tail, and it only
requires a small amount of thought to see
how appropriate thisis. A good example
of veiled symbolism is shown on the covel
of Max Nordau's ** Degeneration.”* It is
of brown cloth, and the design, done in
darker browns, represents a Roman hang-
ing-lamp with the flame blown downwards,
gradually going out. There is always the
danger, however, of veiling the symbol so
successfully as to make the meaning some.
what obscure.

The style of the book, as .already
mentioned, affects the design. A strong,
powerful book needs not only a strong
design, but astrong
color scheme as
well, while light,
dainty,  sketchy
(ov:rs are appro-
priate  to light
reading. Conven-
tional designs are
popular with some
publishers, and pic-
8l torial designs are
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The latter are not
considered  very
good, being rather
illustration applied
to design than
actual design,
Every year fresh
books are pub-
lished by scores,
and though one
may give a pass-
ing glance at the
pretty cover, there
is little thought
or even known
about the men and
women who give time, talent and originality
to the bLeautifying and attractiveness of the

last novel. Sometimes, down in the corner,
two or three modest initials tell a tale to
those who know the password, but for the
most part the book cover designer appears
born to blush unseen.

Maky MaclLeon Moore.

THE ENGLISH BOOKSELLERS.

As the result of a good deal of corres g
pondence which has been going on of late
betweeh the English Publishers' Association,
the Booksellers’ Association, *he Authors’
Society, and others, it was decided, at the
last meeting of the council ot the Publishers’
Association, to invite representanves of the
various bodies interested, including the
Scotch associations, to a conference, in ‘the
hope of beiny able to take a definite step in
the direction of helping the bookscllers.




