
Good Agents Wanted.

SWEET
ÇAPOMi

mî 
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FILE WORKS.
Established. 1863. Incorporated. 1896.

MM^trnms

Cigarettes Highest Awards At Twelve 
International Expositions.

Special Prize GOLD MEDAL. 
At Atlanta, 1895.

G.&H* Barnett Co.
PHILADELPHIA, Pa

y
. i. m

STANDARD
OFTHE

WORLD

SOLD BY ALL THE WHOLESALE TRADE.

Distinctive Qualities

OF.

F0R SHLENorth Star, Crescent 
and Pearl Batting I Wiie Stitching Machine

VERY CHEAP.

Address:

"JOURNAL OF COMMERCE."
132 St. James St.. 

MONTREAL.

Purity
Brightness
Loftiness

No Dead Stock, oily threads nor 
miserable yellow fillings of short 
staple. Not even in lowest grades. 
Three grades—Three prices and far 
0» bent for f&.e price

.
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WOOL,
Erasme Dossin,

VERVIERS, (Belgium)
I

■'rtSPECIALITY OF

Wools and Noils
FOR

/
Clothing, Felting, Flannels 

and Hatting.

itor
cpt McIntyre Son & Co,

/
Limited

MONTREAL
Importers
of.

I Dress Goods, Silks, 
Linens, Small Wares, 
Trefousse Kid Gloves 
Rouillon Kid Gloves

/

13 VICTORIA SQUARE

I Dia.

ELECTRIC JVIOTOR
I D,a-

i Dia.

1 "2 TO 4-5 Horse- Power

Made by the Canadian^ General Elec­
tric Co., of Toronto.

Mas been in use only about three 
months.

Will be sold considerably under 
ket price„

■«.

i
mar-

Apply to

-lOl'KXAL OF COMMERCE.

,000
00
t. Union 

Assurance 
Society

/lr.

r.

IT.

0., OF LONDON.
Established A. D.

One of the Oldest and Strongest 
of Fire Offices.

Capital and Accumulated Funds Exceed 
$23,000,000 

CANADA BRANCH 
Car. St. James and McGill St*.. MONTREAL 

T. L. MORRISEY -

. 1714.
000

$15
$00

Resident Manager.
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rîfcIAti@Er AHD ItiSURMieErREVIEW^ i

1IVol. 64- No. 9.
New Series. {'/ A. S. FOLEY, 

Editor and Proprietor.
MONTREAL, FRIDAY, MARCH 1, 1907.Z

Merchants, Manufacturers and other 

business men should bear in mind that 

the “Journal of Commerce” will not ac­

cept advertisements through any agents 
ndt specially in its employ. Its circula­

tion—extending to all parts of the Do­

minion renders It the best advertising 

medium in Canada—equal to all others 

combined, while its rates do not include 

heavy commissions.
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