
THE NAFTA 

'etit';',( NAFTÀ),ré"X-faiiidS: Cana 
tiiiié` 'area Of 270  million people  into  à 
market of 360  million—a .market .larger„ 
than,thè;eoiiülittiOn  of the  cotint;ie'S of i 
theEuropean Corriiàùnit)"i.,à.nd one 
total North American  output  of $ 7 trilliOn., 

;Mexico is . :Canada 's , ,rrinst  important  
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MARKET PROFILE 
OPPORTUNITIES IN MEXICO: AUTOMOTIVE AFTERMARKET PRODUCTS 
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vvay.,merchandise.traae with ,Mexico exce 
eded $42  billion in 1993 and  is'expected to , 
increaiié to O'iier$5 billion by the.erld,Of the , 
decade. 

increasing: from  $350 
million  in 1989  to over  $580 million m 1992 

This 
*eo, 
guide  booklet fitià been prerïared with 

riet in  nund  However it 	is not eid5atiStive; 
individital'Icircuniitinie, interests  and  

the 
eideahiqàoet....iWhile,e7t;,erY.atiemptfifiS 

y no i' .i'S-POj'iiblieill!Can be . .aCeepted 
fOr'éri'çiiS or omissions.  

tirther assistanee: :Can be obtained by  . 	 , 7essing reque sts:direcuy to 

 Itifinstry";:Ciihada: 	(IC). through the ,,,  „pro- 

Contacts SectionJ or to the IrifeiCentr..  e at: „.„ „ 

Tel 1-800-267-8376(614944;4000: :  
'a.*: , (6'1,3) 9,9619709:: 
axLu'ilçi(6!.3) :e944:4500 
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