
THE NORTH AMERICAN FREE

TRADE AGREEMENT (NAFTA)

The NAFTA expands Canada's free-trade area of
270 million people into a market of close to 361
million - a market larger than the population of
the 15 countries of the European Union and one
with a total North American output of more than

$7 trillion.

Nlexico is Canada's most important trading
partner in Latin America. Two-way merchandise
trade with Ilyfexico was just under $6.5 billion in
1995 and is expected to exceed $8 billion by the

end of the decade,

Canadian direct inccstmcnt in M csico is gronwn,

rapidl},increasing from S452 million in 1992 to

ôver$1.2 billion in 1994.

This guide has been prepared with the problem^
inherent to the new exporter in mind. However,
it is not exhaustive. The differing circumstances,
interests and needs of individual companies will
influence their strategies for the A4exican market.

l^urthcr a,sistance carr lie obtaincd by addressin;

requeststothe International 'IradeCentres (scc
1i'here'Ib GctHelp)or contact the 1nfoCentrc at

Tel.: 1-800-267-8376 or (613) 944-}000
Fax: (613) 996-9709
FaxLink:*(613) 944-4500
InfoCentre Bulletin Board (IBli):

1-800-628-1581 or (613) 944-153I

Intemec http://n u w.dfait-maeci.gcc1

•FaxLink is a faxback system which provides

summaries on a range of Mexican markets. It
must be contacted through your fax machinc.

Dial from your fax phone and follow the cnice

i prompt instructions.

OPPORT[RKITIES IN MEXICO:

CULTURAL INDUSTRIES

THE NEED FOR NATIONAL IDENTITY

THE CULTURAL INDUSTRIES IN MEXICO

Film and Video

Music

THE FILM INDUSTRY

Feature Film Production

Short Film Production

Post-Production Facilities

Film Distribution

Exhibition

Consumer Preferences

THE TELEVISION AND VIDEO INDUSTRY

Video Production and Distribution

Television Broadcasters

THE MUSIC INDUSTRY

The National Council for Culture and the Arts
The Society of Authors and Music Composers
Orchestras
Recording Companies

Piracy
Televisa
The National Auditorium
Technology
Breaking into the Mexican Music Industry

International Classical Music Scene

TRENDS AND OPPORTUNITIES

THE REGULATORY ENVIRONMENT

MARKET ENTRY STRATEGIES

Canadian Cultural Promotion Program


