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Region: UNITED STATES

Mission: 601 BOSTON

Market: S77 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 135 FURNITURE % APPLIANCES

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Size(import) $ 181. 90M $ 173. 20M $ 165 00M $ 157.00M
Canadian Exparts $ 17.30M $ 15. 90M $ 13. 20M $ 11.00M
Canadian Share ?. St4 9. 184 8. 00% 7.00%
of Import Market
Majar Campeting Countries Market Share
i} S77 UNITED STATES OF AMERICA 065 Z
i1} 093 DENMARK 015 %
iii) 434 TAIWAN . 003 %
Cumulative 3 year expart potential for CDN products S—-15 sM

in this Sectar/Subsactar:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
gocd market prospects In Canadian $
i) OFFICE DESKS $ 19.00 M
“ii) UPHOLSTERED FURNITURE % 26.00 M

The Trade Office reports that the following factors influence Canadian
expart perfarmance in this market for this sector (sub-sectar).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:

- non competitive pricing

-~ the unsuitability of Canadian products for this market

Saome Canadian exportars to this market in-this.sectar(sub-sector)
have enjoyed success previously as a result of a variety of
factars which the trade office reparts to include:

- aggressive marketing aon the part aof Canadian Exporters

- participation in trade fairs

- uyse af Canadian Gavernmant export pramotion activities

- campetitive expart pricing for this market




