cccupational  classes, labour and
sgriculture, have never totalled more
han 20% representation.’ But the
station of role exchange here becomes
inaway more a question of social affinity.

Social affinity

Social affinity means the affinity
petween two groups due to similarities in
social, educational, and occupational
packground and income grouping. In the
context of power and influence we are
examining, it is a question as to whether
an MP who used to be a lawyer will be
more attuned to the desire of a corpora-
jion lawyer in the business elite, or to the
desires of a pig farmer. Porter’s studies
indicate that over 50% ¢ the economic
¢lite received university training. Other
sudies have revealed that 75% of the
p0|itical elite hold university degrees.'®
This compares with only 8% of the rest of
canadians  who hold university
degrees.'®  Connections with private
schools such as the Upper and Lower
canada Colleges, and universities such
ss McGill, Toronto and Queen’s, also
srengthen the bond between the
economic and political elites.

the nature of the schools and oftentimes
occupations that the economic elite
attended and engaged in. It was through
those experiences that they gained
affinity with the political elite. But in
much more obvious ways wealth can be
used toinfluenceandconsolidate power to
control various legislative inputs. The
decision by political parties to utilize mass
media outlets to advertise their political
wares, increased the budgets of their
organizations considerably.

And what about

donations?

The biggest spenders are the Liberals and
Conservatives, whose financial burdens
have increased commensurately as they
respond to the temptations of utilizing the
media for more and more publicity. Since
neither of these parties has a stable
membership base from which to obtain
funds, they are increasingly dependent
upon full-scale donations, mainly from
business.'8

These campaign donations which
Underhill talks of and which Harrill
mentions in relation to media, are largely
donated by corporations or members of
the economic elite. In 1953 Harrill

and controlled by the first ...

Among the constant facts and tendencies that are to be found in all
political organisms, one 1s so obvious that it is apparent to the most
casual eye. In all societes - from societies that are very meagerly
developed and have barely attained the dawnings of “civilization,”
down to the most advanced and powerful socieites - two classes of
people appear - a class that rules and a class that is ruled. The first
class, always the less numerous, performs all the political
functions, monopolizes power, and enjoys the advantages that
power brings. whereas the second, the more numerous, is directed

Gaetano Mosca, The Ruling Class

This education serves not only to link
these elites, but also to link them to the
most politically-active segment of the
Canadian public. Studies by 1) Almond
and Verba and 2) van Loon, indicate that
education usually has a stronger effect on
patterns of political participation than
income or occupation.'’ It also serves as
tes and access to the very influential
upper-echelon of civil servants, the
majority of whom are professionals or
executives moved from the business
world, but still sharing the cultural and
economic background of those of the
economic elite. These social
relationships, then, that Underhill used to

ole exchange from one group or elite to
the other. These are social, educational
and occupational connections which
dllow access and are a source of affinity.
The inputs that are influenced are
interest groups - greater access; civil
service - greater access, interaction with
and affinity for the economic elite;
individual members - same as civil
service. The three areas left untouched by
our discussions are wealth as a determi-
nant of power, influence upon public
opinion and the individual constituents’
wants. Perhaps the complex uses of
money in influencing affairs should be
loked at first, since much of the in-
fluence upon public opinion can be seen
s relating to the amount of money spent
in publicity through the media outlets.

Wealth

In our discussions of interest groups,
e would have to admit that it was
Wealth, to a large extent, which gave the
business-industrial groups the amount of
Power they have. It is because the
Organizations can be structured and
Staffed with competent people (requiring
dltractive salaries), because they can
ifford to lobby in the right place at the
light time (delegate and travel expenses),
because they can afford to use media
Outlets, social approaches through “ex-
tlusive” clubs, and so on, that they enjoy
dprivileged access to their inputs to the
political elites.
Livewise, wealth is what determined

indicate power, seem to exist. There /s

estimated that 50% of the Liberal parties
campaign funds were derived from
commerce and industry, 40% from
businessmen linked to particular firms
and only 10% from private donations.'®
Last year Eaton's, “like most other
corporations” according to February
23rd, 1976 issue of Maclean’s magazine,
attempted to hedge its political bets by
giving the Tories $26,368 and the
Liberals $15,000. This is tempered to
some extent by the fact that four of the
country’s largest oil companies - Imperial
Oil, Shell, Texaco and Petrofina - all
announced a halt to political donations.
Whether that will remain a permanent
feature in a new political-corporate
relationship remains to be seen.

The gifts -
what d¢ they mean?

Of course, there is no way of
empirically determining the amount of
influence donations have on the policies
that the differing parties adopt. Surely,
however, we can assume that these
business concerns are not motivated by
purely altruistic thoughts. Obviously to be
donating the amount of money:that they
do, they expect to receive something in
return. That something may just be that
they are allowed access, or it may extend
much further - no one really knovvs. It is
safe to say, however, that the influence
exerted could be considerably. This
particularly validates Underhill’s defini-
tion of the ways in which big business
concerns exert influence - through lobby,
social interaction and campaign con-
tributions. But what of the unofficial
lobby he spoke of? It is known that most
interest groups try to influence public
opinion. They may do this through mass
media outlets, public polls or petitions,
inter-action with MP s for news - it really
doesn’t matter which way the attempts
are made.?° But the attempts are made.

Why?

What about the media?

Any why, for example, when the
Carter Report (concerned with politics
and the media) came out, did professional

and business concerns appeal (so vocally) -
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ruled in Canada

for public outcry? Robert Presthus inter-
viewed a president of a Chamber of Mines
concerni-.g the publicity raising program,
and /e stated:
| hit every newspaper in the country ...
yes, | think it's very effective politically. |
told | don’t know how many hundreds of
them, write a letter to Ottawa. The big
ones are always involved ... but we gotall
the little guys involved ...2!

The constituents’ interests and
public opinion are motivated to a large

extent by the media coverage they are
given. And who owns the media in
Canada? Members of the economic elite.
Thus itappears they wield an ever greater
amount of power than at first supposed.
Through editorial slant, decisions of
which news to print and where to print it,
media outlets such as newspapers hold a
good deal of sway in their hands:

continued on page 10



