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Why is AIDS awareness 
declining?

isifiil Interviews by Alan LeBlanc, photos by Katie Teed.
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"People hear about a social issue so 
much that they tend to not want to 
hear about it.”
-Allan Nyra, 2nd year BSc.

“People have gotten used to the 
idea; accepted it as part of then- 
lives as if they are desensitized.”
-Peter Stoodley, 1st year BA.

“It started a couple of years ago and 
is too familiar. It sits in the back of 
our minds until we’re reminded.”
-Jeff Smeltzer, 1st year BA.

“There was a lot of enthusiasm at 
first, but now the excitement has 
dropped.”
-Leanna Rutherford, 2nd 
BSc.

year

; gj

i

mu.

“It’s the same old boom and bust 
cycle. I’ve thought about it so much, 
and I’ve moved on.”
-Kelly Hand, 2nd year IDS.

“Because people think they have 
done all they should; that by 
wearing a red ribbon that they are 
solving the problem. People think 
it’s a gay disease.”
-Sarah Caspi, 1st year B.A.

“Over the past couple of years they 
have educated the public, but, the 
shock value has worn off.”
-Abbound Toulany, 3rd year 
Commerce (SMU)
-Lellean Jebailey, 3rd year 
Microbiology/Biochemistry

“There’s no commercials on T.V. 
and the schools aren’t doing their 
part. We should promote 
abstinence.”
-Trisha Swan, 1st year BSc. ïi
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Bank of Montreal is seeking bright, 
dynamic, forward-thinking graduates to 
join our team of professionals, dedicated to 
providing innovative solutions in an 
increasingly complex business environment. 
We are looking for those who are creative, 
flexible, and who can demonstrate the 
ability to “think outside the box".

mbanx~, a division of Bank of Montreal, 
is more than a new way of banking. Its a 

way of thinking. Our mission is not to 
respond to change, but rather to shape and

manage it to meet our clients’ accelerating 
needs and requirements. To fully realize our 
vision, we need professionals who 
understand how to align the best 
technology available with the best talent.

Careers at Bank of Montreal provide 
exposure to diverse technologies and 
opportunities to pursue advanced learning 
in an environment focused on exceptional 
client service, leading edge solutions, and 
high productivity.
Contact Your Career Services Centre for 1997/1998 Recruiting Information.
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