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A BARS LIQUOR ADS

Mrs. Jessie Leonard, Secretar

] ¥
1 - ity Club, Tells of Good W ork of Vigilance Committee—
1 Native Charms All the W ay From Honolulu.

of Boston Women's Public-

Tho no special pro was sched-
for the ladies of the advertising
nvention yesterday the day proved
p be one of the most delightful of the
we for those who had the good for-
¢ to remain withh the body of the
hering at the Exhibition grounds.
the early hours of the mornl
@ exhibits were the lure for some
party. Othera enjoyed the breezes
that blew up from Lake Ontario and
3d better opportunities of noting the
ntages and beauty of the Exhibi-
site than on any previous day. and
noon others again toow advantage.
L the benches under the great wide-
ing trees to luxuriate in the
yment of the splendid music of
e 48th Highlanders' Band. 5
‘Over and above all this one of the
cipal speakers of the morning and
one certainly who received the
jost complimentary enconinm from
chivalry and appreclation of the
lence was 8 woman, Mrs. Jessie L.
secretary of the Boston Wo-
" The speaker
n Boston is one . . bright
fluent-tongued, and, all-round
women whom we meet with from
soross the line and she spoke with di-
gettness and accompaniment of ges-
that made her address very
nt to hear and See as well as
rofitabie.
The subjcct of Mrs. Leonard’'s ad-
I was the “Natural Line Corset”
the company of the same¢ name,
| of which she is the representiative.
Mrs. Leonard gave the audiende many
practical hints in advertisi She
ave them a vision to carry before
, that of faith, hope, love and
erstanding. Faith in themselves,
in thelr work, love for humanity
and understanding by which to carry
o their publicity campaign in ~ the
mest advantageous manner. The hub
of love is service.

Vigilance Work.

Mrs. Leonard told of the vigilance
‘work of Boston and what had come
from its watching. The advertising
men today are not pencil-posters but
. mental-result producers. . She des-
) erfbed a “Bride’'s Window,” displayed
by a large store, giving it as an 1il-
lmttttlon for awakening the things
pecessary in order to the attaining of
advertising results. A last word was
| given in the adylce to study in this
. work more and more purity, strength
and the co-relation of things and to
live from day to day a step further
in moral and spiritual uplift.

In the lungheon room Mrs. Leonard,
~ with Mrs. Chapel, also of Boston, and

a very Iinteresting
. group. Mrs. Chapel-is the wife of
the man who gets out the great,
* graphic and beautiful posters, of
which Toronto had several specimens
at Christmas in the shape of the plc-
ture of the “Nativity,” which attracted
16 little attention on our streets..These
posters, of which Barney Link of
New York is the artist, are eminently
eaucative and, apart from their un-
doubtedly artistic value, have a price
“ 3]l thelr own in the educative field.
in the afternoon the transportation

building was £filled with delighttul
s

were presented  with tok 3
Honolulu in the shap tve
of a ¢ brilliant yel%‘w calor,
someone sald brought marriage with-
in the year to the wearér, and retain
the love of the already wedded. Then
long, neatly tled boxes were dig- |
trivuted which when opened proved
to contaln flowers
to look upon,
These were from -the Toronto Ad. men |
and were much admired and appre-
preciated by the reciplents. A most|
interesting moment was that of the
passing of a resolution to sccept wo-
men auxiliaries for Ad Clubs.,

noon session, one 6f the speakers was

:h%uly. Mrs. Shorrock, -the aceredited

‘greetings

‘¢onstituency.
all
who took any
ed by the au

standing ~virtues of the men of
advertising world.

urprises. for the ladies, First they
ol

of native chains

which

fragrant and lovely
carnations and roses. |

As In the morning, so at the after-

te from Manlila, who brought
from her far-away

Mrs, Shorrock, llke
women . 6f the convention
‘fubllc part, was receiv-
iénce standing. Cour-
tesy is undoubtedly one of the out-

the

the

Presented British Flags.
One of the prettiest scenes of the
afternoon was the presentation of
flags by the British representative to
the president of the Toronto Ad Com-
pany, W, C. Rook. There were flags
and banners from several advertising
companfes in Bngland, one of them a
great Unlon Jack; another a standard
mounted on a horn, from which a
blast was blown by a bugler, and
when the entire company of pennants
were unfurled and Mr. Woodhead and
the British delegate stood in the cen-
tre, surrounded by the emblems of
amity from the men across the sea,
it was & pleture suggestive in the
highest of the advance of the clviliz-
ed sentiment of peace for the world.
Another picture which was very
much enjoyed was the tribute to Ed-
monton, galneéd by the number of la-
dies who girded on their strength and
cate in such numbers as to win the
trophy for largest numbers and most
mileage acoomplished in the coming.
There were 77 ladies in the Edmonton
party, the largest contingent from any
one centre. A thrutrain of 30 cars was
engaged by the Edmenton party, and
when one of the fair members from
the prosperous western town ascend-
ed the platform and received the orize
from the hands of the chairman, tneir
ambitions and efforts met their re-
ward,
Gavel fer Chairman.

One more number on the informal
program was the presentation of a
gavel to the chairman by Mrs. Hock-
en. on behalf of the ladies connected
with the Toronto Advertising Club.

Expressions of appresiation and de-
light at the hospitality given. were
heard on all sides. “I have been happy
here, and 1 am going away with happy
memories of everything and everyone
whom 1 have met,” said Mrs, Allan,
wife of John K. Allan, chalrman of
the program committee, - and * this
seemed to voice the opinion of all the
visiting ladies to the convention.

FOR MANY YEARS

Joliet Daily News Strong for
Temperance — To Praise
Toronto.

The Joliet Dally News is not what
You would call a metropolitan newsh-
paper yet it holds a record denied the
biggest papers in the land, It has
barred liquor ads from its columns
for 37 years—since it was founded. No
other daily newspaper on the continent
¢an say as much. And H. E. Baldwin,
its advertising manager for ever so

0

'

+ H. E. BALDWIN, JOLIET, ILL.

Mmany years, is proud of the fact. He
18 vice-president of the Jollet, Ill, Ad.
Club and heads the delega‘ion.

He. is strong for temperance. Since
he came to Toronto he has been find-
Ing out things about the city, has had
a'long talk with the mayor and is glad
tohear Teronto has about one-quarter
48 many saloons for its 500,000 people
08 Joliet for its 50,000, He intends
t6 “put a plece in the paper” about
Teronto because he thinks it is some
fine city. He has become inierested
to the city’s fight for street rallway
purchase and “hopes the people will
win their fight for iL”

BRIGHTEN UP OBJECT
OF AD MEN'S CRUSADE.

“The Brighten Up Crusade” was the
subject of a motion picture shown at
the black tent beside the transportation
building yesterday morning. The pic-
ture showed the benefit to business
that can be derived by keeping the
8tores in a clean and bright condition.
There was a very small attendance at
the theatre as it was sweltering hot
ingide. Other speeches delivered were:
“The Uses of Motion Pictures in Ad-
vVertising and Selling,” by Arthur
Smallwood, of New York, and “How
High-Grade Papers Are Manufactur-

WILL BE AD MEN'S
TEN COMMANDMENTS

N. H. Uker Declares Stand-
ards of Practice Are Ideals
of Conduct.

EULOGIZES J. K. ALLEN

Committee Sought to Carry
Thru Idea as Conceived
by Initjator.

e ——
/

In moving the /ratification of the
Standards of Practice, at the general
sessions yesterday N. H. Ukers, New
York, said:

“If the prizes should go to those who
kave initiative nothing should be per-
mitted to hide the fact that the
“Standards of Practice” adopted at
“Toronto were the lemgthened shadow
of one man and that the initiative was
John K. Allen's.

“It was Mr. Allen who first sug-
gested the idea of “Standards of Prac-
tice” after that epoch-making decla-
ration at Baltimore, All thru the
year it was close to his great neart
and when the work of preparing the
tentative standards was turned over
to the natlonal commission, and
Chalirman Ingersoll entruster to Mr.
Gillam and myself the task of getting
the thing done, we took it on with a
full realization of its responsibility
and with an eye, ‘“single to service.’

“We tried to carry the idea thru
as Mr. Allen conceived it and its ulti-
mate success became Mr, Allen’s hest
contribution at Toronto.

“These standards represent the
most vital development in the adver-
tising fleld and are the mast notable
achlevement in the cause of better
buiness yet made by Lhe Associated
Clubs.

. “They are significant because thru
%em all, like a silver thread, runs the
i

ea of reclprocity, of co-operation.
'here s no jarring note. Each de-
partment acknowledge that the
others have a legitimate place in the
advertising fleld, and that whiie there
may be competition, there can also be
co-operation.

“For the first time In the history
of advertising we now have codes of
advertising ethics by means of which
the members of the Ashsoclated Ciubs
can gauge their own conduct and al-
go that of their fellows.

“As Chairman Allen has expressed
it, ‘These standards should be what
the Téen Commandments have. been to
the Christian people for ceniuries.”
They are ideals of conduct. While
they may never be lived up to in toto.
perhaps by any single practitioner of
advertising. they will nevertheless be
to advertising men what the Ten
Commandments have been to society,
a seét of ideals towards which to work
—the best standards of right action

Publicity Chairman Has Kind
Things to Say of Toronto
and Canada.

ITS STRIKING BEAUTY
R. H. Waldo Also Eulogizes
Local Press for Work at

Convention.

“Two years ago, in Dallas, I work-
ed to have the convention come ' to To-
ronto,” said R. H. Waldo, publicity
chairman, “and last year, in Balti-
more, I had the honor of seconding
the nominating speech of Mayor
Hocken. The promises made at these
past times have been made good —
far beyond the expectations of any of

the delegates. Canada has made good,
and Toronto has done a big thing
for the empire.

“I am an American, and musti stay
80; but, if I had my choice of place
in which to start business over again,
1 should come to Toronto without hesi-
tation. The activity of your young
men, and the splendid supvort of the
more settled ones, give earnest hope of
what this city is to be.

“The beauty of Toronto has struck all
of us. The Exhibition grounds them-
gelves are by far the finest setting
for a convention than we have ever
had; but those of us who have had
the good fortune to go thru the resi-
dential sections will carry away an
impression of ‘a City Beautiful that
we shall never lose. I think I am gafe.
tn saying that there is not an eri-
can of the several thousands  who,
during this convention, have pald their
first visit to Canada, who has
this picture cherished in his or her
mind, to be given as fully and free-
ly as possible to their friends at home,
“If anything could have put the
final touch to our satisfaction, it was
the way in which the press has handl-
ed the convention.

“In a word, the newspapers have
shown the true Canadian spirit in tak-
ing care of the.strangers within their
gates, and we leave our heartiest ad-
miration with you as we ‘regretfully
say: ‘Good-by!'”

BIG REGISTRATION
OF AD DELEGATES

'

Toronto’'s convention was by far the
largest yet held by the Ad ‘Club
men. According to the official fig=
ures given out by the registration de-
partment, there were 2250 people Te-
gistered, making an increase of 10 per
cent, over the 1766 registered in Bal-
timore last year. The Toronto conven-
tion eannot fairly be compared with
that held in Dallas two years ago, be-
cause the paid registration rule was
not in force then. Even tho the Dal-
las convention had this advantage, the
figures were less than those recorded
this year.

The registration committee has had
a busy time during the convention.
Barly Monday morning the registra-
tions began to come in, and since that
time the staff of eight stenographers,
besides the executive committee, have
been hurrying day and night to keep
pace with their work. After the
heavy registration of the first two
days, the figures totalled 1800, and
late arrivals continued to come in.
Late on Wednesday night the baro-
meter reached the high water mark
of 2250. In this number there were
included the wives and children of
many of thc delegates, who were regis-
tered as Ad Club members, in order
that they might enjoy the full priv-

+not |
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ttending convention.

Newspaper Se’ction' of Ad Con-
vention Freely Supports
Proposal. ,

MANY LIBERAL OFFERS

Delegates Dedd; to Subscribe
to Cost of Publica-

When Willlam .C. Freeman, New
York City, chairman of the néwspaper
section of the convention, yesterday

brought béfore the news men the pro-
position that a 'subseription be taken
up to have printed and issued to all
newspapers and publishers of United
States and Canada a copy of procedure
of this department, .such enthusiasm

jenting large publishing interests, im-
medlately arose and offered to print
such an issué gratis! . Mr. Freeman
pointed out’that as'an institution the
Associated Newubl‘?r tment of
the Advertising Clubsiof the World
should not, and in fact could not, ac-
cept such a liberal gift. He suggest-
ed that each man present. should don-
ate a sum, such that the aggregate
would cover the'entire cost, and started
“the ball rolling,” as he put it, by
subscribing $50. Seveéral others at
once followed suit.. However, 20 much
respect to the ‘standards, adopted and

the ‘pringipley: about to6 beevolved
was shown thet it undey consid-
erable  ppotest’ that fhe publisiiers de-
sisted h i O

Aheir ; -r“
EFES _Not Ask' for Charijty.”
;.. YWg publishers ad e(ﬂu,q r adver-
\ising, not for the good of the adver—
tlser, but for the good .o rselves,’”
egan Mr. William Findlay 8f{ The’ Ot-
tawa ‘Fred Press, in a wénderfh
speech. which brought down
house.  “The advertiser does not
for charity. He need not be the 6b
of philanthropic attention on our i
he comes to the counter and payssh
money, and he usually asks no favors
or treatment for which he does not
give an equivalent in cash.” ;

Let Advertising Prove: its Value.
“The first and best way to advertise
advertising is to let adve ng ad-
vertise itself. Give all advertising a
character and decent surroundings, and
the people will trust it.. Shackle the
Bood advertising, the clean advertising,

shift advertising, the unclean,.the de-

er quickly loses faith in the 'whole
thing.” P

Then followed an instructive resume
of the progress of the reorganization
of the Canadian Press Associatlon.  As
stated by Mr. Findlay 75 per. gept. of
the newspapers in Canada sigred a
contract to devote space for:the im-
provement of newspaper advertising
thruout the Dominion. :

“HEliminating False and Misleading
Advertisements” was the subject of
the address which was to have been
delivered by J, J. §'Neil, of the Man-
chester Guardian, England. Owing to
his unavoidable absence his manus-
eript was read. :

CINCINNATI VISITORS

Ten thousand Cincinnati pennants
were brought to Toronto by the dele-
gation from that city and left here.
Distribution was not limited to dele-
gates, but wherever a Cincinnati man
went he left a trail of tiny red and
blue pennants. Hotel employes, clerks,
street car conductors all fore them.
More than one policeman had one
tucked up his sieeve while he did his
beat. and when he went home “the
kids” got them.

“Cincinnati in 1918"  the pennants
read. “We surely will show you all a
time if we get it, too,” promised Ren

ileges of the convention.

Mulford, from ’way @own there.

ed,” by C. W. Dearden, of Mittineague,
Masp, :

now attalnable.”

..WOMEN DELEGATES FROM

RICHMOND

{ Danger Threatens Thru

. moum the Letter Life and Deceni Dress.” Mr.

was shown that several men, repre- |

the honest advertising with the make- |,

ceptive and fraudulent and the read- |

LEFT TRAIL OF PENANTS|

J
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* Letter Which Misrepre-
i sents Things.

The libéral icharacter of the Ad Club
Convention. was well illustrated yes-
terday. modrning when
Lewlis Victor Eytinge, a life prisoner
in'the state penitentiary, was read at
the departmental seéssion of “Direct
Advertising” in the horticultural bulld-
ing. The article, wHich was well and
forcibly writter ‘was entitled, “Gving

Eytinge in his article dwelt on the
danger that threatens modern meéthod
advertising thru the hordes of mis—
leading letters that are daily being dis-
tributed under the guise of legitimate
personal advertising letters.

Benefit of the New.
He said: "Many' men bewall the
passing of the old handwritten let-
ters, thinking that the art of letter-
writing is lost. They cry out that the

have destroyed the letter of courtesy,
urbanity and heartiness. Nonsense!
Nothing of the kind! They have ele-
vated standards and given rise to a
library. It is true that the speeding
up processes in business have cast
aside many of the formal non-essen-
tiale: common in long ago letters, but
it is also true that the very high-
grade. form letter, written with infin-.
ite care and appealing art, printed and
Pprocessed with regard for typogra-
phic beauty, is the equal of anything
we had . in unscientific . olden
times, The trouble is ‘that in
struggling after a higher efficiency
in machines and methods' we have not
kept progress in men and minds: at
least so far as we reflect these in our
letter work. We have allowed our let-
iters’to be handled by incompetents, or
to reflect our own indifferences, and
80 there has crept into our letters a
degeneracy like unto that which caps
the 'soul of

“80 many letters beg for business
with stammering speech and halting
gait, or other congenial disorder that
makes one belleve them to have been
brought into being by foolish fathers
who neither planned nor prepared the
way for their coming. . Some babble
out their story in that empty express-
Jlonless style employed by the wander-
ing mind. Others are ‘flabby, fleshy
word hulks that flop around without
any argumentative facts to serve as
the bracing bones for their bulk.

“Advertising men owe a duty to
their profession to endeavor to secure
the highest efficiency from cvery ad-
vertising tool The letter-head is the
most neglected tool in the advertising
man’s kit, when it/should be one of
the most serviceable,

; “Let us give all our direct adyertis-
'ing a clean-up campaign.

‘mittee,. for Uncle Sam 1§ our watch-
. chief vigilant. After these let-
have gone thru the bath, let them

ful
\ .gu
e analyzed and those that do not
{'measure up to an advancing standard
jj are to be condemned or completely re-
1 bullt.
1 letter is worthy of our best effort. Let

Let us understand that every

us model all our work after the high-
est type of flesh-and-blood advertis-
ers and salesmen. Let us use our fu-
ture. letters as best we may to make
| fayorable impressions, convey char-
acter, create confidence, generate good-
will and build business.”

'PAID FIVE CENTS
FOR FOUR NEW ONES

“Here you ara!”

“Nice souvenirs, made by the
minion Government—four for fve
cents,” called a would-be high fin-
ancler at the Exhibition grounds yes-
terday afternoon. e souvenirs, as
displayed in his hand, were very shiny,
and enticed many of the delegates to
spend flve cents. ;

. When they had time to examine their
purchase they discovere they had
bought four new Canadian cent pleces

Do-

Direct|{

v

an article’ by}

typewriter and duplicating machine |-

e need a |
scrubbing more than a vigilance com-

.

CRRAGE

B et

Ff;k“Le‘ Roy Blanchard, editor :of
The Bditor and Publisher, Now. Xors-

.

R S A T R

O

Make Strong Showing

at Chicago. . *.

IS USEFUL FOR AGENTS

¥ %

Sixteen Hundred Now Pub-
lished in Canada and:‘
United States. -

Altho not oficlally recognized by
the national commission, * the  house
oigan department intends to -make
such a strong showing at the Chicago
convention next year that the. goy-
erning body will- be forced to make
Tecognition of them. Sessions held
urder their auspices were ‘well = at-
tended, and over two- hundred names
were taken of men specially inter-

.ested in house organ publication '
will form the nucleusgt, a p:r:,:m?;l:
organization. Anp organization com-
mwittee . consisting of the chairman,
George Walker, of St Louis, the sec-
retary, W. Johnson, of Mount Clem-
ens, Mich., and flve others was ap-
pcinted -as the permanent .committee
which will seek to give the organiza-
tion such strength that it will' have
to be recognized by the verning
body of the Associated A Clubs.
With 1600 house organs published in
the United States and Canada, ' the
leaders of the house organ depart- .
ment are enthusiastic about the for-
mation of & com; t body ‘which
conserve and uphold. the _interests.of
holise organ qull¢w&'uns. P
For: Guide ' to Agents.
That a house organ is not publishe
for the purpgse of making money, but
that it is intended to represent to
 the agent .and dealer the merits of the
particular concern 'which sends it ouf,
was the declaration of Bruce D. Drys-
dale of Philadelphia. If outside ad-
vertising was accepted by such a pub-
lication it ceased to be a house organ,
and entered the field of the trade jour-
nal. The house organ proper was
not. to be placed on a monetary basis;
Jt supplemented and did not supplant
the trade journal. Each publication
‘was. an ald to the other, and the in-
terests of each did not confliot. .
“Putting sales force into the copy
is the secret which must be ‘solved
by -the house. organ ' editor who
would be successful,” asserted George
F. Wilson of Milwaukee in his paper
on “Trade and Technical Publications.
and House Organs.”

The announcement that neither 'the
United Dry Goods Company nor the -As-
sociated Merchants’ Company would be
affected by. the collapse of the. Claflin
Corporation had no stimulating:effect on.
the- stock.  Moreover, such {ssues’
May’'s department stores, Woolworth,
American Woolen'and other carporations

This Deparhneﬂt Intends to| 8

-{ Co., ‘Battle

% b
H | Gustdve Zeese, of the Zeese Wilkine

Propagandist. Work Effective

¥ n Prom wotinig Displays for

Bt ‘&isnless'

-

SQUARE PRICES URGED -

Wide Ra;xge Oﬁered for Ade-

quate Publicity in Pic-
torial Art. ‘

e final meeting of the department
of engraving ‘developed an unusuai

’

mt;@tmaemg@;‘;g;;a Nash, ad-_

Using manager of the Standard’
Sanitary Mfg. Co., of ' Plttsburg, an’
anthority of highest runk, complimént-
gttl.lttfm meeting and. those in charge

My NGsl s member of the No--

nal gf%o mittee, spoke on’
ﬁ&%&‘ﬁ:mn : ,g}'xkg rves Adver-
tising,” and in a few' minutes convey- |
ed information of praetical value
both to the advertisers and engrav-’
ers. \d « (3% 5 \

. Mr. Nash ealled for a better under- '
standing of engravings on the part of
adve , and a closer co-operation .
between the advertiser and the en-
. . : ‘ i3
‘George Bridgen, in speaking on

“square deal” ‘on" the price quution?

{said; . “A .sguare deal, in this con-.

nection, means a square deal to the.
advertiser and a square deal to ths.
engraver. What could be more square
than a price based upon actual cost
of production? Modern business does -
not mt ‘u:'u z?nk. iﬁmq:ncy n}a;,.
‘o m'gn. no Wﬁtu ‘the
commodity in question may be. A be:-
ter understanding of our work will
bring 'v:l“ "’ it a better apprectation of'

W the Gage ting
P W, ,.0of the Gage- Printing
a’éﬂo&" Mich.,?in ‘Speaking

_ jon ‘“The Finished Plate,” gave several

cal ‘suggestions for the care of.

‘praett
ﬂwm  and m;lh ed- on the rehmvex!:‘
| smi & é?at‘;. ﬂngh _plate, ooxizn

| which the plate was t.pnmt \
L. 3?“?bliom:‘ of ‘Folsom & Sunner-
gren, Boston; in: speaking to the papsr .

entitled “The Elements of Time and:
Cost, and Their Bearing on the Re-
sults,” “Fald: . *“The relation of the -

buyer and ‘manufacturer is so close’
that their interests cannot be separat-..
Semane ¢t Tor) Wipel WESHOh (hag!
; de of the: buyer are such that'
they cannot be reasonably met by
the manufacturer, both interests muut
necessarily suffer.” :
J. W. Rawthorne, of Publicity BEn-
graving Co., Pittsburg, in his paper.-
entitled: “The Sketch and the Draw -
ing,” 'stated that: *“Commercial art
had gone hand in hand with the
growth of means of production, hence
its development had taken place logi~ .
cally and consistently in the engrav-:
ing houses. Pictorial illustrdtion of-
fers a wide range for .the advertiser,:
md is one of the chief means .of pube
Y, 4 sl ¥

son Co., read .o paper emtitled: ‘“Tre:
Illustrated  Feature of Publicity Liter-'
aturt, ‘with Particular = Reference. to .
Process Color ‘Printing; Its Originend
Development.,” S

i
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EFFICIENCY KITCHEN '
FOR TORONTO’S BIG FAIR

* Following her talk before the Bus-
iness Women’'s Club and the House-
wives' League ¢ombined meeting, Mras -
Christine Frederick was requested to .
instal one of her famous efficlency kit~ |
chens at the woman's exhibition during’
the Canadian National Exhibition.
Mrs. Frederick’s efficliency kitchen
was. the biggest attraction at the re-
cent efficlepcy exposition held at the:
Grand Central Palace, New York..and
thousands: of visitors from all over the
world heard her lecture daily on “ihe
new housekeeping.” and bettér and ¢as-
fer methods of doing housework.
Mrs. Frederick has installed 'in ler;
own cfficiency kitchen at her home
on Greenlawn, Lohg Island, the very
latest and most scientific household
equipment. . She believes, and practi~
qes the-4dea, haowever, that it is not

a8 | simply -equipment ")‘.hm.ku;akea‘,.ho Je~

hold work easy, but séientific ways of
planning work, correct routin® ot pro-*

for flve cents.

doing a strictly - commereial busingss, |
were sympathetically affected. ¥

cesses, proper working heights to

aveld unnecessary stooping, etc.

s

Page every day. '

tell these women how to

on a scientific basis,

g ing Monday, July 6.

HOUSEKEEPERS:
HOME MANAGERS:

The Toronto World has engaged Mrs. Christine Frederick, the famous eﬁi‘
ciency expert on housekeeping, to contribute a series of articles for the Women'’s

Mrs. Frederick conducts the housekeeping departm ‘
Journal of Philadelphia, and her name is known to: millions of women -thruout %
Canada and the United States. S :

She shortly will commence a series of housekee
most widely circulated magazines in Canada. . . - ..

Mrs. Frederick is the author of ‘‘The New Housekeeping,’’ a book that thous-
ands of housekeepers aiready have studied in order to place their home management

ERS:

Mrs. Frederick was the only woman delegate to the Ad Men’s /Qo'n'vention
to give an address. She spoke:on The, Science, of Houmkqepmg.( G ik

DO THINGB: % ilsi%n ,

Mrs. Frederick’s articles will appear in The World every morning, eommenc-

e They will appear in no other neivSp aper, Every iomg.q who wants to keep in
touch with the greatest anthority on the continent on the science of keeping house .
will want to read Mrs. Frederick’s articles.

THE TORONTO WORLD

/7 " Commencing Monday, July 6
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