
longer favoring imports over locally made items only because they
are imported, but shops for a price and quality balance. Brand
and company names are also now being recognized and related to
particular features. This explains the decrease in the growth
pattern of imports and sustains our estimate for a moderately
growing import market of approximately 8%-10% per annum in the
next few years.

The following table lists selected consumer product imports by
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SELECTED CONSUMER PRODUCT IMPORTS
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