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wbe Canadian Engineer Several examples of refusing to advertise work, 
making the time limits so short that only those “in thé 
know” can tender, have been brought to our attention 
recently. One of the most prominent of these has been 
the steel rail contract on the Transcontinental Railway. 
Under date of August 23rd the Commission called for 
tenders for supplying approximately 7,500 gross tons of 
8o-pound steel rails. The tenders in question are to be 
in the hands of the Commission by September 14th. The 
time allowed for the prospective tenderers to 
copies of the specifications is too short; in fact, the 
ditions limit the contract to three mills. A further 
dition requires that the quantity be delivered within six
teen days. This again narrows down the number who 
are apt to compete to those who would have on hand 
5,700 tons of 8o-pound rails.

This is just one illustration of many where the en
gineers have no doubt unintentionally made it appear as 
if they were anxious to limit the competition.

The engineers should be the first to encourage, in 
matter of this kind, full publicity. It pays the client, an 
it will pay the engineer from a professional standpoint.
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STREET LIGHTING.
Ch NOTICE TO ADVERTISERS.

Pr*daya!®cs °I advertisement copy should reach the Head Office by 10 a.m. 
tQ be mail'!"*’11® date of publication, except in cases where prc~ “ ar" 

cd to distant points, for which due time shou.«* be allowed.
Fundamentally, street lighting is a protective 

ure, and a street lighting system which meets the re
quirements of the chief of police usually answers the 
lighting conditions required by the average citizen and 
the man of moderation.

Street lighting not only discloses dangers of the road 
and footpath, but it checks and prevents crime. The 
saying that one arc lamp is as good as one policeman is 
not new, and when applied to populated districts is true.

Uniformity in street lighting, while possible, is not 
always wise from an economic standpoint. Certain dis
tricts require heavy lighting in the early evening. Other 
sections, because of the brilliant store lights, are suf
ficiently lighted by the ordinary street lighting, and when 
the traffic ceases automatically the street lighting regu
lates itself.

Any system of street lighting which is based upon 
a fixed number of lights per mile of street or upon a uni
form kind of light will not give the best results. So 
many things regulate the necessity for lights at certain 
distances and the presence of trees, etc., so vary condi
tions that public lighting requirements are essentially 
non-uniform.
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the PURPOSE OF ADVERTISING TENDERS.

ti$jn ls generally understood that the purpose of adver- 
priCe 01 tenders is to secure competition and the lowest 
ipUniç. in the employ of the corporations and
cIearC’Pa*ities have another purpose, namely, to make it 

at they are not playing favorites, but that con- 
ar>d supply houses having the material to dis- 

may have equal opportunities to secure the con- 
aw ant? t^lus remove from the engineer any semblance 

arding the work to friends at inflated prices.
tiSe hc engineering department that refuses to adver- Theodore Roosevelt, speaking before the members 
initiat °rk or would make it impossible for any but the of the Ellicott Club at Buffalo on August 25th, stated :— 
the s ?. to tender, will, sooner or later, find themselves “We claim to be a civilized people. As such we
c*ePart eCt Pl,kl*c inquiry. It is not necessary that the ought to be able to dispose of our sewage without putting 
be , ment be corrupt, or that their purpose and method it into our drinking water. State and Nature must com- 
Wii; ,ler than honorable. All the public mind will grasp bine in preventing further contamination, and in making 

e the blunder, and gossip will add the rest. the purity of lake water as absolute as possible.”
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