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I Competencies
Developing leadership

3. CREATIVITY-continued

s

• First, Break All the Rules: What the World's Greatest managers
do Differently, Marcus Buckingham, Curt Coffnan
(Simon and Schuster, 1999)

• Innovation and the General Manager,
Clayton M. Christensen (Irwin/McGraw-Hill, 1999)

• Leading the Revolution, Gary Hamel (Harvard Business School, 2000)

Articles
• Assessing Your Organization's Innovation,

http://www.pfdfo.rg/leaderbooks/121/summer2OOl/christensen.html
• Creative Leadership,

http://www.pfdforg/leaderbooks/121/spring2OOl/depree.html
• The Practice of Innovation,

http://www.pfdf.org/leaderbooks/121/summer98/senge.htmi
• Innovation Means Relying on Everyone's Creativity by Margaret

J.Wheatley, http://www.pfdf.org/leaderbooks/121/spring2OOl/
wheatley.html

• The New Merchants of Light by Harriet Rubin,
http://www.pfdf.org/leaderbooks/121/fall98/rubin.html

Videos
• Tapping into Your Creativity -

(Ellen Foley, American) Management Association.
• The Business of Paradigms, (Joel Barker)
• Tactics of Innovation (Joel Barker)

Assessment Tools
• The Personal Creativity Assessment, Alexander Hiam (HRD Press, 1998)
• Creativity Self-Assessment, Adventures in Creativity -

A Multimedia Magazine, http://www.volusia.com/creative/mag 1.htm
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