
economy. They gather and disseerinate vat amounts
of commercial intelligence; they act as intermediaries
within Japan's complex system of inclustrial financlng;
they are heavily invelved in domestic, foreign and third-
country trade; and they are lncreasingly active in the
planning and management of major overseas industrial
prejeots. These companies handle a large number of
different products, taking care of ail phases of import-
ing, incluclivg insurance, storage, transportation, com-
prehensive distribution and servicing. The top nine
maintain a network of overseas offices and CanaciIan
exporters can approach these firme through their
branches in ICanada. The Federation of Canadian
Manufacturers in Japan fsee below> can also be of
assistance.

Correspondence and Trade Uiterature
Wlille corresponding in English is acceptable, it some-
tintes results in delays or mieunderstandings. Corres-
ponâence Is net a vemy good substitute for frequent
visits. Tracle literature should be translated into Japa-
nese once business is to be done. This can usually be
done through, or wlth the co-eperation of, the Japanese
partner.

Advertising and Promotion
Advertising in Japari, to be effective, must be in Japa-
nese. Japans firmTs rnake extensive use of television,

prsradio, cnma, neon signs and posters te adver-
tiseconsmer oods, The cost of aclvertislng can be

prehibivl expenslve for a company enterlflg the mar-
ke.Bfr any commitments are made, it le beet to
disssihis subjct with the Commercial Section of
the CaainEmbassy whilch can provide detailed infor-
mTation on the use of various media.

Feeaion of Canadian Maruufacturers in
Japan (FMJ)
It taŽ important for Qanadian exporters to have a visible

and ngong res ninthe Japn market. How-
vr, becauepmot cQnmpanies çeqnnt afford ithe mini-

rnu $00 00peyartha i sts t operate asmali
offce n Tky, theia providas a cost-slhared office
fo estha10 per cntof wflat itwould normally


