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Prices make our store the busy one;
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We are busy just now opening up

BEAUTIFUL - NEW
For the Spring buying.

There is something intensely interesting in' watt' 
active growth of a successful business. Last year’s 
a big increase which must be attributed to condition 
part of our business methods :
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I.—Merchandise of unequalled quality, correctly priced. ^ 
II—Broad and liberal buying to keep assortment complete.
III.—Having satisfactory store service.
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still greater measure of success.

We are placing into stock ibis week piles of NEW SPRING I 
MERCHANDISE for your inspection.

• w|t
New Dress Goods, Suitings, Vestings, Blousings,
Dress Trimmings, piles of new Wash Fabrics, new I . » 
Wrapperettes and Flanelet.tes, Muslins, Lawns, I 
Silks, Créions and Art Sateens, Table Linens & I ..-*1 
Napkins, New Ribbons, Veilings, Gloves, Hosiery I ;
Ladies’ Fancy Collars and Ties, Floor Oils and I 
English Linoleums, beautiful designs.

___ I #
New Prints. I -s
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We call special attention to the 
beautiful finish and superior 
quality of our

, Wc extend an invitation to our many Customers. You will not 
be asked to buy, but we are anxious that you should see that when 
W b. advertise, wc mean what we say.
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Frost Fences 

Are Strong All Around
The laterals of a Frost Fence are High Carbon No. 9 Hard Steel Coiled Wire 

thoroughly galvanized—that can t be broken until the strain reaches front two to 
8200 pounds.
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I £ 1Tlie slays arc No. 7 or this same No. 9 wire.
And tlie two wires are locked with the Frost Locks.
That braces the fence in all directions—up down and diagonally.

We are so sure that Frost Fences are the stron 
to repair, free of charge, any fence that goes wro 

Frost Wire Fences are for sale Î/
lgest and best that we gu»r. 
ng. That’s fair, isn't it?
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*Goes for Eatables *
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There is fieshness to think about—and cleanli- Ï 
ness and economy. V -

This suggests to us that this store miglij: be of 
service to you—because its aim is to deal in gr< 
goodness.

So why not see* that this money istwisély spent.
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How well it succeeds is a matter for each 
tomcr to decide personally. v. ■
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"FAR GROCERY.
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