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Th gnera1aim n m~raing upCC oesi progr&iI

mnontheê one hand, and <educatio n inomtion on th
other. 17herever possibles, thes fatr aecmb<nedj and

All listenerf do not 1ike th s ame things, and th~ere are
minority groups whose tastf muust e taken Xnto account, In
commercial bra4asting, i~t is usu1ll the custom to place

progamsof mass 3apa1 in the peaJk 1istening hours, so a spons0or
ma$ recte widst possible audience. The CBC has never
follwedtW±i poli, andprogram~s usu4I 7 y cosde as suied

to a liilted audience -- discusion rus ypoi ocrsrcital per1,od<s, or inf~ormati.ve tals- will 1,e found on
CB ntors nslteo t he best. an omria1y profitable

jaz or oo reiw, hellind ti h B&rormshdl

The gretest axuount of b<roacst tiue is evo to lig
muic, inelud±ng dance muisic, lihtcassics> band musican

inzt êret of womn, sport fans,< and hlrn

Inthe eIeven years in wich th adinBocstg

Corpraton hs ben i exstene, t hs pa-i 4loe a
mill on oll rs o Ca adi n msic ans, si ger ., nd adi

wri ers (nt ncldin mmbes o CC s aff . t i a ai

statem nt-to.ay th t the BC do s morethan.alm s l t e


