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îtubertised previously. Some dealers tise circulars as an adver.
,miiig medium; these are a great detal of trouble. and are oftein

p.,airly distributed, bemlig placed under sidewalks, door nats and
i emlp'ty linuses. If gotten up cheaply, dignmfied customliers w di

not pay any attention 10 tohem; if gottenî uip costly, they are too
qpI)ve a mîediimî. Therefore, mîîost dealers use newspapers.
i ilhese days of general ctlture, tlt ewspaper- reahes ter
hiiie and is well and thorotighl peused. The% reah tilthe li
pecopte the buyers.

.\ siecial sale requires a special size of advertiseiient. It
uiisiit be large and showy, and is thus i ressise. ''lie size of a

mi. s iethods of gaiinîg custom are gatiged b) the size of the
.Iluhertisinîg space lie tises. If his special sale lils onlly a few
ihes, ieople thinik it is insignificant, and will not trouble the.iî

se'hes inlvestigating ils imagnitude. It mîîust stute the particular
taies i whiclh bargains are offered, and explicitly explain whiat
wl i e shown and at what price iii each line, li a splecial salu

people comte to buy certain articles--.they may buiy others also
jnst as they cone for certain articles upoin regular sliopping

m casionis. 'T'lerefore, they nust kinow before-hand that somîe
special hie or bargain is beîing offered, wlicl i likely to suit
ileir nîeeds and tthicr purse. Evers buyer has a numiiber of waiits.
aid when they read of clhap articles which will satisfy these
wants. they are likely to go after lem. Of course, somîîe people
%% ll go just because bargains are being offered. but tiis is lot a
lass of trade which can le depeided upon. li weekly or

ionthiitltl bargain sales, tle lines offered should %ar on ci ou
casioi, so as to gradually o eer ail the lines carried. 'lie ad-
%crnî:,emîets muîîîst state tle facts fulls and trutlhfully. fully to
hînng ouit buyens who know what the wsant, tritlhftully ini order
tg) create a public confidence in the veracity of the dealer.

AN AvER'ri: .\GE.

This is the age wlhen people are doing business hy adver-
îsemîents. It is a grand rush for trade, and the mail wvhîo

t.111 write the blest advertisemiienits as regards space and
itality is the man who gets the liggest share of the trade. It is-

an age of splurge ; and unless you can cast sonething into the
sea of public thotglt whichi will caise a bigger ripple than wlat
vouîr neighlor casts inîto the water yoi are unnoticed. Circus
iethods are now business methods. P. T. 3arnîumîî ant his

brotlier circus managers have led the business world a great deal.
l'lie departieital stores began to use priniters' inik ii profusion,
.muid now the retailer, whohesaler, jobber, or muantfacturer who
does int advertise liberally cannot stucceed .unless lie lias a
im)onopoly.

A leading ierchant, on bcing asked a few days ago if lie lie-
lieved his advertising paid, replied that lue didnî't know. " It is
like casting your bread uipon the waters but you know every-
I"tly e'aters to tle public taste in the atlvertisiig line, and miless

uiti keelp yourself prominsntly before the public you are lost
%Ight of.

'eli retail of Canada cannot do business withotut spending
Crtaiî amount in advertisinig. leopie expect advertisements,

ok ftr tbhen, and read theni scry critically if they are vorth
hding. The read themlî if tIe> are chatt, or if they tell them>

muectling which will perhaps he the means of enabling tiei to
ake savinîgs on future iturciases. They mîtust contaii know
Ist in some fori or other. Moreover the advertisements iunst
t iC stingy. It is lamentable that the size of advertiseinemits

... guienrall taken, if other circlmstances correspond, to be a
. Iterion of the trade, and a few dollars saved in this way may

not he a few dollars earned. Advertising næst hie liberal or i
ias lie wastel. It must ie hearty aint iith, Ilt must he

witt%, pithy and learned. It iust lie fresh and important. It
IIst e contiliois and imprese ilitut liave ail these

<ualities. because this is an advertising age.
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it as mistake for a new%% spalir to) uIs too smiall a type for its
adý ertisng. Too iouic dut> iimpoed on the eye \s a rule,
a muan cannot read for more than an hour or two in any type
below minion, and when it gets downl to a pearl or a siiiall.faccel
agate, not more than lite iiinuîtes. Onie great chari of rim-on
advertiseiients in large type is that they give very little work to
the eves.

lusiness men siotul always scrutini/.e the work dfolne far
tlieiii. L.ittle provoking errors are apt to ereep into advertise-
lielits. as thew an wlhere else ii the paier. 'hie New York
Tribune once printed the head line of a page witli the vrong
%car tlirce iîonths after that year had eir.d, and one of the
ianidsomnest and best got up newspiapers ii the lU'nitedl States is
now spelling the naie of ils editor in its colutnns jinoson, in-
stead of jolinson. .\n inch of advertising in agate, sinîgle
coluilin, will contain a thousand letters, and eaCl lettern bai ie

lut in eiglht difTerent ways. 'hie editor frequenîtly miakes m:s-

takes in writing, and lis handwriting is often had. lusiness
ien are n1o iiore free from1 accidents thanî editors.

A %ery desirable place for an advertisemient is the last mne.
It lias a platc ail its owi. No mne can overpower it. or destroy
ils signiificanîte. Vet this position is rarely sought for, while liead
of colouin. or litadl of page, or next after reading latter, ik de-
ianded, at a greater incrcase in price somuletiml1es. lhre s no
reason wNhN this shouîld be so. Geierally speaking, the spate ol
the last advertisemîenît is worth onue.half more than in the dcad
level of the page, and if the journal ik a large one, more thtan the
lead of any coluin inot ne.t to reading mîatter.

It is no( business of the printer to set pt) a notice time after
tiie. or to keep changing lines in niatter to suit the ad ertiser.
le is onfly obliged to set it tu once n a workiîanîlike ianner,

fellowing directions as they may ie given to hini. lf the work
doesn't suit the advertiser, the worknien will change then, but
niot at lhisown expense. No printer will object to an alteration
of a line or two, but if it goes further lie nust lie paid for lis
lair. Sone adertisers hold back fronm iî making alterations
simply on.accoiunt of this e.xtra charge. They are very fooli.
These changes may bc necessary to bring out the force of the
notice, and if so they shotild be made. A Iine of type, adver
tising size, will cost to set up in job offices in New York about
two cents. 'he compositor will receive a little over a cent. is
it not a piiny-vwise and Iound.foolisl plan to sav on this, wlhile
paviig twenty or thirt% tents a tine for ineffectie advertising?

13ma:.îsîî Ri.i',s.

li England the muicipal regulations are opposetd ti thie tise
of the streets for advertisiig wagons. A %an or cart nay drive
abolit all day, and display any amount of advertising on its
sides, .nd so long as it can be shIown to le actually delivering
or conveying goods for a bona.ide trade pîurlose it objectuon
can eli sustaimed by the police. iidarly. hgli netwurks ieaîr
ing signs and lettenng umer buildings .art illegal. A firmi in I.on
don had a large windiill on tht roof bearing an adertcisemnt.
The municipal police look pIroc'eedings to test the legality of this
display. Evidence was adduced to show that the iiill actually
did " mill " soiething (it was used to supply part of the power
for electrie hîglitng), and the court lelore wiuc h tht. se wa.
brouglt ritued that a windiiiill s used, eSei if made tg) serve as
an ad% urtisemient, was not a sk sign w ithin the iie'aning of tiet
law'. The police thierefore filtd, and iad Io pay thei Voss.
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