THE CANADIAN GROCER

Messrs. Grimble & Co.

In price and qual-

LIMITED ity and in flavor
’ the Sterling Brand
Specially request the B[ I" Pickles are very
trade to consider satisfactory. It is
quality when placing

their orders for

VINEGARS

very handy to have

some article in your

[an store that you can

: always depend on.

. You can then re-
Plckles commend it to your

: most particular cus-
tomers. These

are just right pickles are of a de-
" pendable  quality.
Put up in an attrac-

tive form they sell
well.

NOTE OUR GRADES.—Orleans No.
16, and Nos. 16, 18 and 24 malt,
concentrated and distilled.

All inquiries addressed to their
Canadian agent, Mr. 1. S. Wothe:-
spoon, 204 Board of Trade Building,
Montreal, will receive prompt attention.

I. S. WOTHERSPOON, The ’l‘ A LYTLE COMPANY e
‘ 204 Board of Trade Building, v ’
MONTREAL, P.Q. 124-128 Richmond St. West, TORONTO.

Stretton’s Table Relishes

To the Retail Grocery Trade —

Do you require a line of shelf goods that will give you a liberal profit
to make up for low profits on other lines and losses in perishable goods.
Then get a case of Stretton’s Prize Medal Sauce in pints or half-pints.

One enterprising grocer at
least uses such an article to
pay running expenses. The
order clerks make a special
push to get an order from each
customer visited.

It is used as a flavor for
soups and steaks and to bring
your customer again.

CANADIAN AGENTS:

Messrs. S. H. Ewing & Sons, Montreal. Messrs. Clawson & Co., St. John, N.B.
~ John Fisher, Toronto. E. Nicholson, Winnipeg. Messrs. Wm. Tufts & Son, Vancouver, B.C.
.. H. Millen, Hamilton. Mr. H. H. Stimpson, Halifax, N. S.

Manufactured b

Stretton & CO., Limited, w°R°ESE§3’LMD,
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