
REGION.. AGE.: .::.:EDUCATION INCÔIVIE 

Likely to change mind 45 	50 63 	52 	40 39 	51 	57 	61 43 	58 	59 53 

Believable 16 	16 	19 	19 	20 	26 25 	16 	15 23 	21 	23 	9 21 	21 	16 19 

42 59 65 49 

Likely to change mind 

Believable 

50 	60 	38 	55 	52 	61 

31 	35 	24 	32 	31 	48 

62 	52 	42 

42 	27 	27 

36 	50 	61 	60 

30 	32 	39 	27 

44 	58 	57 

32 	35 	30 

53 

33 
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EFFECTIVENESS AND BELIEVABILITY OF SELECTED STATEMENTS ON 
THE CANADA - U.S. FTA 

(Table 9: continued) 

Total 	B. C . 	Alberta 	Man/Sask. 	Ontario 	Quebec 	Atlantic 	18-34 	35-54 	55+ 	< H.S. 	H.S. 	P.S. 	Univ.  . 	<$30K 	S30K-S50K 	$50K+ 
(Base) 	 (1498) 	(177) 	,(130) 	(122) 	(551) 	(387) 	(131) 	(568) 	(521) 	(407) 	(217) 	(414) 	(498) 	(367) 	(434) 	(461) 	(530)  

CANADIAN CONSUMERS SAVED $167 MILLION ON DUTIES IN 1991:  

Likely to change mind 	55 	45 	49 	42 	56 	61 	69 	61 	57 	44 	49 	53 	61 	55 	50 	61 	55  

Believable 	 46 	44 	44 	40 	48 	44 	58 	57 	45 	32 	33 	45 	48 	58 	39 	48 	55  

FTA FORCED U.S. TO REVERSE TRADE DECISIONS AGAINST CANADIAN COMPANIES: 

Likely to  change mind 	55 	56 	56 	42 	56 	54 	65 	61 	57 	44 	36 	52 	59 	68 	44 	60 	63  

Believable 	 36 	37 	42 	42 	36 	28 	46 	47 	32 	27 	27 	34 	38 	45 	28 	39 	43 	r 

FTA HAS LESSENED SEVERITY OF ECONOMIC DOWNTURN: 

FA  USED TO EXEMPT CANADA FROM U.S. TRADE LEGISLATION: 

* Percent of respondents indicating they would be "much more" or "somewhat more" likely to support Canada-U.S. free trade. 
• Percent of respondents  saying they would find this statement "very" or "somewhat" believable. 


