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Each year, the Department of Foreign Affairs and International Trade (DFAIT)
participates in a number of trade fairs in Mexico. Assistance in selecting, planning
for and funding attendance at international trade fairs is available in Export 7, the
Mexican Knowledge Base, which can be accessed through DFAI'T’s InfoCentre.
Information is also available from provincial trade ministries, and from the
Mexican Embassy and Consulate.

A NOTE ON PROMOTING SERVICES

Services are not generally promoted in the same way as products. Many service
contracts are issued by government institutions or international development
agencies and the supplier has to keep an eye on what contracts are being put out
for tender. In such cases, the major form of promotion tends to be the lobbying
associated with the proposal, bid or tender that leads to the contract. The support
of the Canadian government and embeassy, or the services of an agency such as the
Canadian Commercial Corporation (CCC) or the Canadian International
Development Agency (CIDA) can be extremely important.

In non-governmental service work, promotion of a service provider’s offerings
can involve conventional advertising though in many instances there is no
substitute for direct approaches based on cold calls and personal contact. In many
service-oriented sectors, a company’s reputation spreads by word-of-mouth or
personal referrals.
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