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side tiese figures should be placed the
results of the present business. In tliat
way losses and gains ,re immntediately
apparent. You can vork with a delinite
goal in view. Each day of last year
stands by itself, and to eqpual or e\ceed
it is your daily task. If this cannot he
don, easily and tm tie normal course of
business, increase your adverttstmg. If
yon know that Mnday, February 26th,
vas a big day last yeam, use extra space

and extra effort ins your ads on Sunday,
the 25 th, and, if need he, dutoing the
whîole week.

Tlat's the way to take advertising-
just like iedicine. It is iedicîine. It is
a tonic, a cuative, a stimulant. Take ià
as you nced it.

I would divide the appropriation somte.
thing in this way:

Use the best paper first, and take
enougli space to niake the ad effective
Use aIl you profitably can in that paper
before you consider any other.

I would rather have one good ad titan
two pMoo ones. Two short poles are not as
good as one long one when you're after
persiinions. Wlen you have ail you
need in the best paper, consider the next
best, and so on. Scieties and pro-
graminies and novelties cati wait. Vou'll
tnot lose anlything if you leaNe thet ont
altogetier. It decidtîg liat proportion
of cte total space to se every day, I
slioutld set apait ten or fîfteen per cent.
for etiergencies, and divide the rest more
or less equally between the das.

Too tmany bustness tien look upoi
advertisng as a gaie of chatnce. h'ley
do inot give it etnougli thouglht. It us
treated superficially. They advertise le-
cause they know tlat nost successful
ien advertise, and tot frot atny weil-

gurountded confidence that it will pay.
Tl'hey look on it as more or less of a

tii', ery--as sotietlmtg different frot
their real business.

A greai deal is said of the iystery of
advertising. of its subtlety and its uncer-
tainties. It is as mnnple and certai as
daylight, once you thik of it in the
right way. It is just as simple as lang.
iig up your sign, or saying, " Ilere are
soie fitne peaches, Mrs. loties, twenty
cents a cat."

\Wlien your ad goes t the paper, you
are simiply hatigtng up tliousands of signs
and speaki:ig to liutndreds of Mrs.Jonieses
If you catn iake thei buelieve theat your
peacles are cheap at twetity cents you
have only a little less chance of selling to
thei as to the particular .\rs. jones in
the store. You can generally make then
believe what you say if you are lionest. I
have a thcory that it is as easy to detect
a dishonest ad as a dislionest mani. Sote.
thing lu the face of the mati and the ad
tells tie story.

There can be no fixed ruTle laid down
as to tie aniount of noncy whicli ouglit
to be spenut in advertisng a business. Thie
only rTtle I kiow of ts to spend all the
muoiey that is necessary to bring business.

If you spend a lot of tttoney and don't
get business tiere is somtietlinig wrong
soiewlhere, sure. There is sonetling tie
tmatter vitl thie stole, or witl the ietiods
of advertisiig, or vithi wliat yout say in
the ads. It is hikely to be in thle store.

If it is not tliere it is pretty sure to be
in what you say in the ads. This is par-
ticulamly truc it you advertise only in tlie
teiwspapjers.

I helieve tlat aliost ail of ti space in
the paliers of Aterica is valuable, and
cai be tmade to bring profitable returtis
if it is handled riglht. h'lere are excep.
tions, of course, but there are not manîy.

* * *

There are iany titmes wlen circulars
and hooklets and suci things are vise
and profitable investtents, but wlere a
newspaper cati lue used to advantage it is
very iuch better and ve y tuclh cheaper.
Circulation in iewsIaiets i thie chcapest
that cati hue lad. You cai guve atn equal
space more circulation in the niewspapuer
for a given aioutint of iioney tian you
cati witli dodgers.

Tlere is a certain degree of ..haice in
all advertisitig, and so wherever cliance
cai be elîiinated and certainty substi.
tuted it is itiperative to do so. There
are sonie timgs in advertising whicli par-
take of tie nature of chliace, but there
are a great iany otier things which are
abusoltute certainties.

I atms incined to buelieve that there is no
more chance in auvertising thai there ts
in any other part of a business. A man
may huy a staple stock at tie righut
prices and still lose noney on it. 1le tuay
keep it so long on his shelves tihat tl'
ititerest oni his ttiveStmlientt will eat utp the
profits. le mîay take so little care of it
thaî tt vill becomlie shielf-worn and nîusty,
atnd will have to hbe sold at a loss.

Hie cati treat Iis advertisinîg space in
t satmte way. le cati niake iiistakes in

buying space just as le cai in buying
calico. lie can neglect the advertising
and neglect the calico atd loseiiotney,or lie
cati pay attention to both and tmakemtfoney.
Advertismng is not at exact science, but
there are very few exact sciences any
way.

* * *

l'lie fuitny ad muay be good, or it may
not. 'lie chances are rather on the side
of its not being good. Not all people are
itiiorists, .d atmong tiose wlio are,

therc is a great difference of opinion. A
thing nay be very funay to one ian,and
very disgusting to anotier, and it scens
to Ie thiat the safest and surcst way in
advertising is to stick to coumton sense
atnd plain Englisli.

GLAss Evu:s.-There are more artificial
eyes in uise thai is generally supposed.
A scientiic paîpr lias ulicited the fact
that there arc 2,000,000 eyes miauttftc-
tured every ycar in Gernany and Switzer-
land.
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bouglit, sold, and exchanîged.
Yendors blank formes ftrtiishîed

gratis, and full information
for selIf-addressed envelope,
address,

Dr. W. E. HAMILL, -. - Toronto.

WANTS, FOR SALE, ETC.

SAdtvep*rti,ets uder th#e hiraul of imsini,-Watià
Stuationq tt'anied, Siluatwna Vacant. huasinsfor,
Sale,. etc.. 101 be ineserted lonce frec of charge. .An.siwerit nusit not be ment an care of this oitse unlte"
pn'laye st·aps a, eformaarledt to' re-matl ,eplie.

SITUATIONS WANTED.
SlTUATION wANT1E - AS IRt; Ct.RK,

graducate t.C. j h avith Pthm. Il. degree. Fise
v ers'experience. Good dispenser. Address tox II,
CANAtaAs D)aa.aser.

S1T'tUAToN wXANTEt tt'a DRUGGIST, ttONOR
graduate of O.C.P1. Se n years' exp>criencc, strictly

temperate. goxd di'spensecr. tbest of references. Aiddress
na .AADIAN )R1t (.i-.

DRU CI.ERK WANr'S SIT'lU\TIO0N. FiviE
e lr senece in fis-a precfnpion sores.

esofreference. .\pply ".ienthiul ' 'ltrout Creek.
t'arry Suam t istrict.

To the Trade:

We are wvholesale asents
for

/tIS0xon's
Celebrateb
liniment

We have a large quantity in
stock. No extra duty to pay.
Prices sane as the Aierican
prices.

Write us for Prices.

JAMES A. KEHEDY & Co.,
WHOLESALE ORUGGISTS

342 Richmond St., LONDON


