
of 3.4 million households, representing a penetration rate of 11 % (with most customers loçated

in Santiago).

The conclusion that can be drawn from the foregoing is that the Chilean telecommunications

market is ini a growth phase. The market is characterized by fierce competition. A large

investmnent is still required to develop the various services in or4er to taise the Chileai'

teleconJmunicatiofs sector to a level comparable with that of the developed countries.

2. Profle of Sectors and Opportunities


