
bas had significant recognition for their program, and as a resuit there has been
extensive interest - particularly from Japanese and Korean companies. Some
major competitors i the consumer electronics fild have copied Philips' program.

Although Phlips' environmezital policy has brought the company benefits,
challenges exist. One such challenge is the issue of produoer responsblt for the
end of life situation of their products. This approach is being implemented in
certain European countries (e.g., Germauy, Austria, Sweden anid the
Netlierlands). Producere in these countrles must dea1 wlth the loitô fr taking
old products bac from consiumers or retailers and disassembllng the products.
An additlonal fee charged to the consumier to cover these costs leads to a level
playing field issu~e wbere a "grey markçet" or"parallel imports", occur ofusinilar
products with no disposal fée (this is psile because there are no checks at
borders within Europe).


