
txporters usually ship their ýproduots to a distributor or a
sentative in M4exico, which they have contacted bef or.
in products have exclusive representatives in Mexico, who
he only ohes that can distribute a particular product, in the
ry. This practice is difficuit ta supervise and is legs and
common, but it aima gives the product a special image in the
t, in particular if it is distributed by a well known
niy. In some cases, the. supermarket or department store chain

se peoialized chain store directly imports the praduct,
through a major representative or broker in the United

z, Taiwan, Panama or some other country. Sometimes, the
.ct is f irst shipped to a warehouse or broker in the United
s, who then furtiier selis the product ta distributors or
z. in Mexico. Import. stores, generically called "American
itakts", -'Iare iosôtl supplied''throuqh distributors that buy.
; variety of products at large discount stores along thie
mo-U.S. border and ship them ta the. approximately 20 stores
ixica, which are usually located ini high incarne areas, mostly
.xico City and other large cities, and which f eature mastly
items and toiletries, small kitehen articles and gadgets.

,ted products are sold mostly in Mexico City and other large
i areas through supermarkts, department stores and chain
ts, which accaunt for some 80O% of sales of imported productu.

retail stores ini Mexico only carry small inventories, if
of< ±mport.4 praducts. Street vendors sell a wide array of
*imported consumer producta, mostly very low priced and 1.0w
ty items, in particular ta the low income population. These
ýrs are supplied by a closed network of wholesale warehouses,

ýbl dointe4 by sutaîl groups of very powerful traders, on
Lno information can be gathered. Often, thie products sold.
been illegally brought into Mexico without the payment of
tdwties.

)rivate sector distribution channel, which accaunts for 90%
iles (the remaindr is throuqh qovernment or union stores),
trong and adequate, but is very centra].i zed in the Mexico
area. To get their products ta national markets, many

LrLjes maintain regional warebouses and some have plants in
rent areas of the country. Most national chain stores have

mai pur0hasing off ices in Mexico City, viiere the initial
andcotact is made, but r.qional purchasing offices are

)nsible for re-suxpplying. Others operate their own f leet of
ýs ta deliver to major market areas where praducte then mov.
wholesale/4stiution channe].s. Soute companies even ship

qtly te their clients through the normal transportation

iional confederat ion of chambers of commerce thraughou~t the
.y(CONCANACO) recently published a comparative study of
irc i sveal] cities and areas. FoIJ.owinq are thie utost

,ýan fnê,ng for Mexico City, whichi was chosen for b.inq
largst onsuer tarkçet, although it may not be

isetaive fo ther parts of the. countrv. Thie survev was


