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Face the 
inevitable 
and win 
trade

The grocer who 
get» the Idea that 
the public want 
cheap gooda, will 
get a Jolt when he 
flndi that he haa 
been really driving 
hia beat trade away 
from hla a tore to 
the oppoeltlon’e, 
where they can get 
quality goods.

Face the Inevit­
able now and stock 
Griffin's Seeded 
Baleine, etc., and 
Igo after the best 
trade this Spring.

GRIFFINS
SEEDLESS
Raisins

GRIFFINS
FRUIT

PRODUCTS

I griffins] 1 

M l^ARAGUS] j

Canadian 
people want 

quality 
goods

Every year shown 
a tremendous In­
crease In the quan­
tity of first quality 
goods sold on the 
Canadian market. 
People who once use 
goods that are put 
up with a view to 
superior quality 
rather than low 
price, will never go 
back to using the 
Inferior article. The 
best goods are al­
ways the most sat­
isfactory In the long 
run, both to the 
dealer and the con­
sumer.

ARTHUR P. TIPPET & CO.
Agent»
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