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MARKET OPINION RESEARCH

Section 111]:

Political Economic Factors

The American business leaders were askes £ series of
questions about their perception of politiczl and economic
factors that affect the CanaZizrn markezolace. They were
asked whether they sgreed or disacreed with stetements in
which There wae & key phrase That identified & particular
pocint of view commonty held agbout the Canadian economic
climat=z. One such key phrase was “the probiem with Canacs

wze that Canacisns o not uncerstend the free marketslace"

A mzjority cisagreez with this ststement. A second phrase
thzt Canadzs wes "e cood piace to invest &< long e&s one

understood certesin Canacian netional pricorities" wac

favorabiy receiveg. & majority agreed.

4 stztement That incloeded the phrase that "“"FlRaA

L}

(Foreign lnvestment Review Agency) makes it difficult %o

invest witnout & Ie-rinie hacele"” received tThe strongest

aore=sment of 2il. A statement that "prowlems in economic

i
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relations with Canadz were limited to certein gpecific

sectorse™ received 8 strong majority of support. The

statement that "problems with investing is that Canadian



