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 You always lose when you
~Money-back™ a customer

THE CANADIAN GROCER
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l; IRST—you lose your profit: second-—you lose your

time: third, you may lose vour customer.

IFurther, your recommendation is weakened in effect, and
then there is the annoyance of claiming on the miller.

And when finally you get your money back—why, you
are still out of pocket.

Anybody with a new product can “guarantee” to money-

ll;u‘]\'.

But cuaranteed flour is not enough, Brother Grocer.
Isn’t it encugh to sell lour without having to buy it back?
Don’t =ell on >ll.~[»i1‘inlx when vou can sell on !‘t'l'[ililll.\'.

now, FIVE

ROSES flour will bring vou easier, larger sales.

It 1= immaterial what brand vou are selling

[t will bring vou a greater volume of net profit.

Because 1t 15 more than merely  “ouaranteed”—it has
established a b« //-r_l..

A cunarantee 18 |r;l>1'tl On ]nl'ulni.w. but a leic'f is ln;lﬁ('ti 01
/u/lw/uwlut'u -\'illt'q' ]N‘\". ]I‘Dll.‘('\\i\l‘,‘ ll;l\r ll‘it'(] ]'I\l
ROSES. tested it every wayv. And now they KNOW,
Sell o Hour that needs no ”:Il:ll';lhlw-.” Brother Grocer.
Packed in sizes to suit YOUR trade. ask vour jobber for
FIVE ROSES or write our nearest office

[LAKE O THE WOODS MILIING
COMPANY, LIMITID

‘i . iR
Poaintis The House of Character St

John
( . . "eop
Miawa Capacity— 10500 bbls. daily\ Keewatin
Londor Winnipeg
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