including magazines, catalogs, and direct mail. An estimated 2
million new U.S. businesses will start up between 1994 and
1998, expanding demand for tags, decals, labels, and financial/
legal materials, as well as for an array of advertising items.

The proliferation of print worldwide provides challenging
opportunities to the U.S. printing industry. Joint ventures,
licensing arrangements, direct investment, and exports should
become increasingly familiar options to U.S. printers pursuing
international markets. Anticipated completion of both NAFTA
and GATT will underscore the need for U.S. participation in
foreign markets if the industry is to play a vital role in the giobal
information community. The growing dissemination of in-
formation in nonprint formats will require all the resources of
the U.S. commercial printing industry—the world’s largest—
to remain competitive in an increasingly electronic world.
—William S. Lofquist, Office of Consumer Goods (202)
482-0379, September 1993.

Additional References

(Call the Bureau of the Census at (301) 763-4100 for information on ordering
Census documents) :

Commercial Printing and Manifold Business Forms, 1987 Census of Manufac-
tures, MC87-1-27B. Bureau of the Census, U.S. Department of Commerce,
Washington, DC 20233.

Statistics for Industry Groups and Industries, 1991 Annual Survey of
Manufactures, M91(AS)-1. Bureau of the Census, U.S. Department of
Commerce, Washington, DC 20233.

Value of Product Shipmemts, 1991 Annual Survey of Manufactures,
M91(AS)-2. Bureau of the Census, U.S. Department of Commerce,
Washington, DC 20233.

Employment and Earnings, Bureau of Labor Statistics, U.S. Department of
Labor, Washington, DC 20212. Telephone: (202) 606-6555.

U.S. Industrial Outiook 1994—Printing and Publishing

Industrial Production and Capacity Utilization, SIC 274-6.8,9, Job Printing.
Industrial Output Section, Mail Stop #82, Division of Research and
Statistics, Board of Governors of the Federal Reserve System. Washington,
DC 20551. Telephone: (202) 452-2570.

Producer Price Indexes, Bureau of Labor Statistics, U.S. Department of Labor,
Washington, DC 20212. Telephone: (202) 606-7716.

American Printer, Maclean Hunter Publishing Co., 29 N. Wacker Dr., Chicago,
TE£0606. Telephone: (312) 726-2802.

Graphic Arts Literature Abstracts, Rochester Institute of Technology, One
Lomb Memorial Dr., Rochester, NY 14623. Telephone: (716) 475-2791.

Graphic Arts Monthly, Cahners Publishing Co., 249 West 1 7th St., New York,
NY 10011. Telephone: (212) 463—6828.

Graphic Communications World, Green Sheet Communications, Inc.. P.O. Box
727, Hartsdale, NY 10530. Telephone: (914) 472-3051. ;

High Volume Printing, Innes Publishing Co., P.O. Box 368, 425 Huehl Rd.,
Building 11, Northbrook, [L 60062. Telephone: (312) 564-5940.

Printing Business Report, National Association of Printers and Lithographers,
Inc., 780 Palisade Ave., Teaneck, NJ 07666. Telephone: (201) 342-0707.

Printing Impressions, North American Publishing Co., 401 N. Broad St..
Philadelphia, PA 19108. Telephone: (215) 238-5300.

Printing News, Cahners Publishing Co., 249 West 17th St., New York, NY
10011. Telephone: (212) 463-6727.

Printing 2000, Printing Industries of America, Inc., 100 Daingerfield Rd.,
Alexandria, VA 22314. Telephone: (703) 519-8100.

Printmarkets, Trade & Technology Press, 26 Sixth St., Suite 262, Stamford, CT
06905S. Telephone: (203) 323-3385.

Print Market Outlook, Cahners Publishing Co., 275 Washington St., Newton,
MA 02158. Telephone: (617) 964-3030.

Ratio Studies, Printing Industries of America, Inc., 100 Daingerfield Rd..
Alexandria, VA 22314. Telephone: (703) 519-8100.

Techno-Economic Market Profiles, Graphic Arts Technical Foundation, Inc.,
4615 Forbes Ave., Pittsburgh, PA 15213. Telephone: (412) 621-6941.
What's New(s) in Graphic Communications, Michael H. Bruno, 5129 Wedge

Court East, Bradenton, FL. 34203. Telephone: (813) 751-4838.
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