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Acco'rding to industry sources, the markçet for persoual
computers in 1987 was estimated at 10,00 wdts, valued at about
C$15 million. The exact market shares of the >varous brands is
not knowu; 1Hawever IBK is acknow1edged to be the overall market
leader. Other brands lik<e Compaq, ALR and Multitech are also
k!IoIf to have established a strong presence. HP, Nixdorf, ICL,
Wang, Olivetti, Prime and NCR are not ma4keted actively as stand
alone units but as part of total and larger systems. A hast of
other IBM compatibles such as Sanyo, >AST and Epsoni have managed
to attract a strong folo11w1ng in this segment s4iwply because of
their price çompetitivenes and up-to-date features.

64 Perphierals

Thie peripherals market~ segment is perhaps the most dispersed
an ntuitured of the computer hiardware idustry. he

4ii4t u ra of computer peripheralà can h*wever generally be
classiffed iqtê tw distinct groups.

Th ist group comrises the major computer vendors oif IBM,
Hwet-Pcad Wag ixdorf anid Prime that. tend to off er

comrehnsie hrdwre packags, 'eon4isting of atorage and output
ev in adition~ toei computes. These copn$es do not

actvey mrkt their peihral as seaate items ut rather as
part otoa ytespropsed toendurs. oefthi

pe 4perl ar known tq, be ad under OE arran~gements ith

The~ second grou comprise copais that cnent rate on
mreting perphraJ.s ta <compte end that do not provide
thi client a hl suit (adreo rticigar braud to&ethet >

estiatis, his"opn" eriherl arkt sgmet~ accounts for
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