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Advertising Business Methods.

MANUFACTURER, WHOLESALER,
RETAILER, CLERK.

Would a free sample copy of the publication

AD SENSE

interest you?
you “YES.
A postal card will bring it.

We can truthfully answer for

To its thousands of occasional readers we
we will say that this MODERN, FAULTLESS
EXPONDENT OF ADVEKTISING JOUR-
NALISM is published in CHICAGO, at 373
RECORD HERALD BUILDING. Its thou-
sands of regular readers need no information
on this point.

The subscription price is 1.00 the year and
the PREMIUM OFFERS on the side will be
of much interest to you if you have an office
or a store.

All sample copies are equipped with the
egulation subscription blank.

Every Business Man

in search of valuable up-to-date Ideas
should send tor a copy ot

Profitable Advertising.

It contains rrom 8o to 130 R}'iges of original text.
profusely illustrated. EN CENTS for a sam-
pie copy. $2.00 for 20 Months (until the end
of 1902). After June, subscription price will be
$2.00 per year. Address

Profitable Advertising,
Boston, Mass.
KATE E. GRISWOLD.

Two dollars means only two hundred cents, but an
idea may mean two thousand dollars.

. THE
National Banker
84 & 86 La Salle St.,
Chicago, lllinois.

A journal of national circulation. Is
read by bankers, capitalists, investors,
retired merchants. If you want to
reach a good class of buyers and the
moneyed and investing public, advertise
inthe National Banker. Sample copies
free. Advertising rates on application.

“Short Talks on Advertising’

294 pages 123 illustrations; sent post-paid
on receipt of price.

Paper blnglnp, lithographed cover, 25 cents.

Cloth and gold, gold top, uncut edges, $1.00.

CHARLES AUSTIN BATES
Vanderbilt Building, New York.

‘¢ Mr, Bates' Masterpiece. It is interestingly and

readably written—more readable than one would believe

ossible on so hackneyed a subject as advertising—and
t is illustrated by pictures intended to lend a humorous
turn to many of the sentences in the text. For tho-e
who want a general idea of advertising principles, the
book will be found valuable, and even the readers to
whom its subject is more than familiar will find it an
interesting companion for a leisure hour. It is full of
apothegms, every one of which rings with a true note,”
—@Geo. P. Rowell. i

“ Excellent Work."—BuBﬂ"alo Evening News.

* Interesting and profitable.”—DBaltimore Herald.

“Lively and Sensible."—Philadelphia Lvewing

am.

T?‘ andsome and Clever."—New York Press.

“ Should be read twice,"—Cleveland World,

“ Should be on the desk of every advertiser "—Cleve
and, Press.

“ Best thing we have seen."—Buffalo Express.

** Most practical and helptul.” - Minneupolis Jowrnal

« Every advertiser may read with profit."—St. I.ouis
Post-Digpatch.

“ Mr, Bates has rendered a service to all progressive
business men."—Phi Iphia Record.

“ Mosty nteresting of all instructive Books,"—Buflalo

“ Full ot ideas of value."—Cleveland Leader.

“ Nothing humdrum or commonplace. " —Buffalo
Commercial,

‘“Full ot snappy, commc

hints.,"—Boston dd-
vertiser.
¢ Striking and readable.”— Baltimore American.
 Cannot fail to prove interesting."—Pittsburg Press.
# Should be in the bands of every business man."—
Philadelphia Ledger.

to 2c. lower.
while buckwheat is unchanged.
continues light, and receipts
amount to anything, the farmers
buisy harvesting.
tive business transacted till the new crop
begins to move.

Green Fruit—An active trade
ported by wholesale fruit dealers.
berries have been coming forward in
large quantities, but the quality was
aftected somewhat by wet weather, Prices,
especially for foreign fruits, have
casier tendency, owing probably to the
large offerings of domestic. We quote:
Bananas, per bunch, $1.50 to $2; cherries,

Business
hardly
being

Rasp-

per basket, goc. to $1.25; currants, black, !

per basket, $1 to $1.25; currants, red, per
basket, 40 to 50c.; huckleberries, per
basket, 8oc. to $1; lemmons, per box,
$4.50 to $5; orangesg per box, $4 to $5;
peaches, California, per box, $1.40 to
$1.75; do., Canadian, per basket, zoc.;
do., Texas, per crate, $150 to $1.75; do.,
Georgia, per crate, $2.25 to $2.50; pears,
California, per crate, $3.25 to $3.75: do.,
Canadian, per basket, 40 to s50c.; plums,
California, per box, $2 to $2.30; raspber-
ries, black, per box, 7 to gc.; do., red,
per box, 7 to oc.; tomatoes, Canadian,
per basket, 8oc, to $1; watermeclons, each,
25 .to 35¢.

Groceries.—Quietness still prevails in
general groceries, and little actual busi-
ness, other than that needed for current
requirements, is being trancacted. Sugars
are dull, without any particular indica-
tion of coming change. In canned fruits
the features are the advance in cherries,
apples and strawberries. Canned vege-
tables are stronger, especially peas.
Matches have advanced 2oc. per case.

Hardware.—No change in price has
taken place since last report. Business
is a little on the quict-side, owing to the
holidays, but quite up to the average for
this season of the year. It is rather
early as yet to speak of the prospects for
the fall business before the crops are in
and other conditions settled, but the
wholesalers are laying themselves out for
a good brisk season, and everyone seems
confident.

Hides and Skins.—Prices cof hides are
somewhat easier in sympathy with the
state of things in Chicago. Receipts are
pretty large, but the demand not very
brisk. Lambskins are quite firm. The
tallow market is quiet.

Leather.—Recent advances in price ap-
pear to be meeting the conditions satis-
factorily.  Preparations are being made
for the fall trade, which is expected to be
a brisk one.

Live Stock.—A great falling off both
in the offerings and in the demand was
visible on the cattle market this week.
The quality of the butchers’ cattle offered
was below par. Export cattle were very
slow. Sheep and lambs were dull, with
lower prices for the latter.

Provisions.—The market for cured
meats is very firm, stocks being in lim-
ited supply. The demand for smoked
meats is especially good. There is no
change in prices to quote. Receipts of
butter are showing the effect of the hot
weather, and the quality is not all it

might be. Choice fresh-made packages
bring 16% to 17c. Common stock is
neglected. Cheese in outside markets is

much firmer, jobbing here at 10 to 10%c.
Eggs are easier at 11 to 11%5¢c. The loss
off on consignments continues excep-
ticnally heavy.

Wool—No improvement whatever is
visible in the wool market. Indeed, the
fact that large quantities of Argentina
wool, similar to Canadian, is being ship-
ped into the States at prices below cost
here, is serving still further to depress
prices.
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Knowledge of the trade
such as is contained jpn

Cole’s
Encyclopedia

of Dry Goods, there 5
would be fewer = g
failures and more rich
dry goods merchangtg
in this country.
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The work is descriptive of all
the standard Fabrics, Gar-
ments and related articles of
merchandise handled by the
general dry goods trade.

TOGETHER WITH

A history of Cotton, Silk,
Wool, Flax, Jute, Ramie,
Hemp and other commercial
fibers.

And a full description of the
processes of carding, spinning,
weaving, bleaching, dyeing
and printing.

The net price of the book,
which contains 640 pages,
when purchased in Chicago,
New York or St. Louis, has
been $3.50, carriage and duty
unpaid.

Every person ordering direct fr()m :
us will receive this valuable and Up-tg
date book for $3.50 net.

Remit with order and address—

THE MONETARY TIMES

BOOK DEPT.

62 Church Street’ - TORONTO, gy




