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“The Highest Priced Scale in the World”

The Dayton Computing Scale sounds the strongest note of modern 
progress in the retail store. Why? Just this—your higher costs, 
your higher rents, your higher wages, your smaller profit margins, 
etc., must be paralleled by bigger turnover, faster service, fewer 
mistakes, more modem equipment. The Dayton Scale with its 
instantaneous weights and price calculations—its splendid con­
struction—its beauty—its advertising value, is the outstanding 
item in store equipment to bring these results.

If it’s a Dayton, it’s Right!”

Dayton Computing Scales
FRANK E. MUTTON 

Vice-Pres, and Genl. Mgr.
Offices in all 
principal cities

Head Office and Factory: 
Campbell Are., Toronto
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