
3. PROGRAM FOR EXPORT MARKET DEVELOPMENT (PEMO)

PEMD is DFAIT's primary export promotion program. Its objective is ta increase sales
of Canadian goods and services abroad. The program accomplishes this task by sharing the
costs of activities that companies normally could flot, or would not, undertake alone, thereby
reducing the risks involved in entering a foreign market. PEMO encourages Canadian
companies not previously involved in exporting ta become exporters and encourages
Canadian exporters ta enter new geographic markets and ta introduoe new products to,
exîsting markets.

Types of Assistance Available

PEMD shares up ta 50% of costs incurred by Canadian businesses when they
undertake various types of trade promotion activities. PEMD is designed primarily for
companies with annual sales of between $250 000 and $10 million, and/or for companies with
fewer than 100 employees (manufacturing sector), and fewer than 50 employees (service
sector). The program is composed of four major elements: Market Development Strategies
(MIDS), Small or New-to-Exporting Companies, Capital Projects Bidding and Special


