
.\n ad. nay catch the eye, anId yet not sel any goods.

Therefore a good ad. nmust be su constructed and furmished as

to dlo both.

.very business has lis mîethods. So lias the advertiGilg

busines. There are niethods which tell when and where to

adertise, and nethods which indicate how and what to adver-

tie. 'l'le best advertiser is always studying the methods of

other advertisers; the poor advertiser knows nothing of niethods,

besond his own crude, unwritten mîethod got froni " nobody

kiows where."

Good farmuing mans hard work. hlie soit must be broken

up and made fine and mîellow. hlie seed nust he carefully

%elcted and judiciously scattered. If the times are propitious

the harvest will be abundant. But rememnber, the advertiser

who sows the wind, reaps the whirlwind.

Put your circular in a cheap envelope and it goes into the

astepaper basket unopened. Put it into an attractive, unique,

tdd.shaped, well-printed envelope and it will attract attention.

lIetter stdl ; put with the circular a neat piece of olotting taper

with your nanie only printed in the centre, a small paper oi pins,

%a sample button, a minute piece of a special line of dress goods,

a daning.needle fastened on a card bearing your nie and ad-

dire' put in any one little thing of this kind and the envelobe

will u>e opýened and the circular read.
*

Ii an excliange the following encouraginîg stanza occurs.

Let us then be up and doing.
With a heart for any fate ;

Still achieving, still pursuing,
Learn to advertise, and wait.

Often " waiting " must be indulged in, but it is not neces-

'-ary in the case of retail dry goods merchants. If tley advertise

s »ecific linies withl fulli descriptions and prices, they will not have

to wait. If nu persoli comnes to buy the ligie -tln cither the

advertising medium is 110 good, or the lime advertised is not

wvorthy of attention. A little experinenting will decide which

is at fault.

lieware of sounding brass or the noisy clangor of lath
swords on tin shielids. lJeware of the hiollowness of the bell,

he naking of a great noise when " there is nothing in it."

Have very little to say. This is a busy age, and people would

sooner pay $i for an article than waste an hour finding out how

tu buy it for go cents. Abbreviate your ads. just as you abbre-

viate the margin of credit you allow to your shaky customers.

*

If you were a politician and imade a number of statements

before an audience, you would be expected to prove theni. So

it is when yeu arc speakiig through your advertisements. Ali

statements must be proved to keep your reputation for truthful-

ness from being smirched. If you claim that yo'.rs is the most

desirable place in the town to trade, you munst prove it by the

best stock and the best clerk service. If you claini ta sell

cheaper than any other tradesman you must prove it Io each

separate customer by two or three particular instances. 1

create these instances and impress theni on people's minds is a

icavy task.

ilig space or httle space ? that is the question. My idea of

an advertisenient is the single colunn. Where did I get my

idea? I got it from the advertisements of the leading dry goods

merchants of Toronto, Montreal, Ncw York, Brooklyn, Phila-

delphia and Chicago. These men employ experts to do thcir

advertising, and they have a huge experience in space choosing.

They prefer the colunin ad.; hence, so do I. Il local weeklics,

where space is cheap and advertisements not well-set, a two.

column.width ad. may be better, but even this exception will not

be valid except where the ad. is apt to be lost aniong a whole

page of other odd.shaped and unsigltly ads. The single.column

ad. next to reading matter, with a live heading, a substantial mi.

die and a reliable firm-name ending cannot be beaten for dry

goods advertising.

ADVERTISING POINTLETS.

nv J. a. c.

.\dsertising is the hen that liatches out business, but songeo

tuesý the advertiser's eggs are so bad they won't .tcl. So
ays an exchîange. The ideas in an advertiseieint ought to bc

vorthy of attention, and capable of beinîg fruitiul.


