
A Monthly Magazine pubilshed ln the Interests of Ganadian Advertlaers.

Economic
Advertising

T. johnson Stewart -- - - - - - Editor

ADVERTISING RATES.
1 month. 6 months. 12 months.

i ag...............$20.00 $11O.00 $200.00
ipage.............12.00 60.00 120.00

Spage ................. '.....7.00 36.0 70.00

Sjibscription price, $1.00 per year, 10c. the copy.

Vol. 2. Toronto, October, 1909. No. 2.

ART IN ADVERTISING.

IT is just beginning to d -awn on big successful adver-
tisers that art lias usurped the place of good strong

selling copy during recent years.
Tiiere are those who stili maintain that design is the

inmportant thing about ait advertising-the alied trades

or professions mnake this inevitable. But, men capable

of analyzing the effect of ail sorts and conditions of

pnblicitv wvill admit that "advertising design" bas be-

corne too large a factor and solid, trubliful, interesting

tal'k about the goods too small a factor.
The man who attracts niost attention on the road is

seldom, if ever, the best salesinan. The legitimate work

of the artist in advertising is to illustrate the story told.

The illustration or general design, which makes the mind

wander away from the facts of the story, is irnperfect.

The artist too often makes it lis business to outsbine

the copy wrîter and of course that is not bis business

at ail.
Arnerican ad-rnen in particular have paid too much

attention to design during the last decade. It bas been

allowed to usurp Itoo mucli of the advertising field. Tt


