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Government of Canada is helping Canadian
businesses and investors capture global oppor-
tunities and build on the wealth and prosperity
that is so fundamental to our national well-being.

The department welcomes direct input from
Canadian exporters and investors describing

barriers they have encountered in foreign markets.
Individual companies, industry associations and
other interested organizations are encouraged to
contact us with specific information on tariff
and non-tariff barriers, as well as other business
irritants. Businesses are invited to report any
problems they are experiencing by communicating

in strictest confidence to:
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"Foreign Trade and Investment Barriers Alert"
Foreign Affairs and International Trade
Canada (CSL)
Lester B. Pearson Building

125 Sussex Drive
Ottawa ON KIA OG2
Fax: (613) 944-7981
Email: Consultations@intemational.gc.ca

Canola Oil

Sectoc Agriculture, Food & Beverages
Product Code: 1514- Rapeseed, colza or mustard oil

ProduclCanola Oil
Description:

Measure: Tariffs and regulations on genetically modified products
Country: India

Province(ferrftory: [AII)
Description of Ihe Canada is seeking improved market access for canola

Measure: oil to increase its competdireness vis-àvis other edible
oils end to capture a portion of India's large and
growing edible og market. Tarilf rates applied by India
on edible oils currently vary widely. For example, the
applied tariff of 75% on crude canola oil is significantly
higher than the applied tariff of 45% on soybean oil.
Canada is requesting tariff equity between crude and
refined canola oil imports to India and similar edible oil
imports. Canada is also seeking greater clarity with
respect to the Indian approval process for genetically
modified (GM) products, as this could limit canola oil
exports. In particular, Canada is requesting that canola
oil be granted similar treatment to edible oils such as
soybean oil in the application of India's GM labelling
requirements.

State of Play: Canadian officials have written to Indian authorities and
held high-level meetings seeking equitable access for
canola oil. Canada continues to request reduced tariffs
on canola oil, particularly in light oFIndia's recent tariff
reductions for certain edible oil imports due to rising
commodity prices and low domestic production.

Analysis and Canada will continua to seek tarifpar@y between
Proposal: canola oil and other competing products such as

eoybean oil, as well as the elimination oftarilf
escalation (.e., low tariffs on raw materials and higher
tarifis on processed goods).

Contact David Mcl6nnon Senior Trade CommissionerThe High
Commission of Canada to India 7tB ShaMipath,
Chanakyapuri, New Delhi. India (011-91-11) 4178-2000
Fax: k101 1-91-11) 4178-2041
David.Mckinnon®intemational.gc.ca

Web Llnks: http:JMnvM.canola-council.org
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This page provides information on an existing individual trade barrier. It is
current to the date identified above as'Last reviewedlupdated'.
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