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e omipany, said that ultimately they intended to use
ne "Gramm" on ýa name-plate for the truck "manu-
V' by them, and adznitted thât lie had an eye on the
F copn.
a year the plaintii&s had an arrangement Wo get supplies
ie Ameriean Grannu-Bernatein Company, after the
Ameriean Gramni company liad gonte out of existence,
advertising was ail along with reference to the Can-

Iramm company, and that was the distinctive Catch-
sed, of which the, defendants are wîllîng to reap the

loe. lwma given and Ît is common experience that when
ra compound or hyphenated word the tendeney is to

r part of it, and usually-the first part, especially if it
,r than the latter part, 1 agree with what the witnesses
ýt the. use of "Granitn-Bernstein" in advertising ruotor
wiUl Ireed confusion te the disadvantage of the plain-ý
d that thereby the new-comers will'interfere certainly
Strade of the older eompany.

,uld note that Mx. Graxnm is flot in any way eonnected
-other company, and that they have no right te, use his

i againat the plaintifis.,
case faits within the authority of KCingston Miller & Co.
rlhomasq Kingston & C. Ld., 29 RYP.C. 289, and also
4joyd's v. Lloyd's (Southampton) Ld., 29 R.P.C. 433.
te defendants have no right to, use the naîme ' Grammi
ersonal name), 1 think that they should bie enjoined
i use. of it in labelling and advertising and selling their

oprohibiting the, use of the leading word in a comnpany 's
e Facuimuile Letter Printing Co. Ld. v. Facsimile Type-
Co., 29 R.P.C. 557. A case cited in Sebastian on Trade
4th cd., p. 260, lnay be usefullY referred to-Shaver v
54 Iowa 208.
a not appeared needful te diseuse the regiatered trade
tained by the plaintiffs: enougi lias been proved as
rade naine to justîfy, the intervenition of the Court.
te -Gramni" was the badge selected by the plaintifas
i the moter trucks deait iii shouldl b. identifled witli
)any. The business of the p)laintifls, wvas te select or
the component parts and set up thereout the complete,
with various modifications and imprevementa whieh
in a distinct preduct that waz extenuively advertised,


