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The Fish Bosmess
as I See It

By EBELBNB SPENCER, author of 
Fish Cookery and formerly Speeall- 
ist, U.S. Bureau of Fisheries, Wash­
ington, D.C.

- 1 have travelled up and down the 
pacific Coast, across through the mid­
dle west states ta the Atlantic, spend­
ing months in such cities as Chicago 
and New York, in the past few-years 
ip the interests of greater fish con­
sumption. I have, in the natural order 
of things, found out much which 
might: be of interest to those engaged 
in llie fishing industry. Being the first 
woman working in this connection to 
the industry, I found everything was 
run according to male psychology— 
the housewife receiving little or no 
consideration in the scheme of things. 
According to my way of reasoning, 
the housewife, her likes and dislikes 
were of paramount importance, she 
being the one wh<> had the say as to 
whether any fish would be eaten in 
her household or not. She was the ui- 

* tbnate consumer whose every pre­
judice or whim should be studied and 
catered to—If the consumption of fish ! 
were to be increased.

I was for many .years tho manager ; 
of a large tea-room In u leading da- j 
part mental store in Portland, Oregon. I 
I made my place a social and financial j 
success. During'thosc years I learned, , 
from the atmosphere of this large con- j 
cern, how much attention is given to ! 
studying the. wants of womankind. ! | 
How carefully, fier every action and 
reaction is etudied.Tlecognizing that 
the woman of the family does most of 
the purchasing, this business was 
carried on from the female point of 
view. Goods were bought to attract 
women : gpp<|s wete ÿsplayed to ap­
peal to woman's eye and management 
and clerks milt vied each, other in their 
desire to opnptantly think up new 
ways of making the. feminine appeal. 
They were-’in business to sell goods. 
The woman does buying. Conse­
quently it wag their chief aim and ob­
ject in life to please her, to encourage 
her to buy all that her purse could 
bear. ,

So, with this background, I began 
my career in the interests of greater 
fish consumption.

In my years of culinary contact with 
the public, I had learned this one big 
fact, viz., That men like to eat fish— 
but women hate to cook it.

Daily a scene like this would occur 
In my tearoom. Husband and wife 
lunching together and scanning the 
menu card. Then she would say, “We 
had better have some fish. Yoij are so 
fond of it and we never have it at 
home because I hate to handle and 
cook it. Oh! yes! I like it well enough 
when I do not have to prepare it my- j 
se|f and can get it as well cooked as 
this.” Then they would order a fish 
luncheon.

Lack of Co-ordination.
After travelling from ocean to 

ocean and meeting scores of men en­
gaged in the fish industry from top to 
bottom, my observation of it as a 
whole is that it lacks co-ordination, 
generally speaking, each unit operat­
or) cntirelv from its own viewpoint 
fropi .the "fisherman onward through 
lhe of the distributer, whole-

i:uV! ii finally reaches the 
■'<£<!.• ' f ■: retailer. Then it. I» up 4o 
-r-j. . ,j), enttreiv how the appeal

.>!'1 v m ’do to ),he ultimate con- 
> S* ' - l ii'::rcwifi>.

..-«•-.-•of t!v> fishlu.sf to«K 
■i' -‘4) trawl--, with his lieavy

"it :: y i -pilai in ship and 
f/ iti:)', 'wit > iroi:-, the captain and 
11etv s«fam«t the storms of
• ij!' dr. -<r*).:)'--s ' with I heir vpvy 
i ves tr\ ol-cii. on through the hand­
lings of.'litrtrihutet and wholesaler 
nntii i> filially leaches the retail fish 
dealer. his hands trembles the 
whole structure Of the industry! it is 
owing t6 biS' c- u^-tency or non-eom- 
Ttetcncyhis ideas of modern meas­
ures of sanitary iiaudling of fish, or 
li{| mediaeval, benighted views, which i 
ngil.es Vr mars thg neighborhood con-1 
siftriptiou of fish iinhis town or vlcin- i 
ity. Hn determines, Ifjtou please, how • 
néiÿh fish shall or shall not he sold in I 
hi»;, loccji-Y. _ j

’t he feap.iy.-uF in he a man of ability j 
unit general qualities which make for ! 
salesmanship, he it nows how to cx- 
ldhfi Ills stock to moke the feminine 
afabeal. which means that liis stork 
sell.' readily ami lie makes a good | 
living mil of his retail market. Such j 
a man i\s this is eagerly welcomed by : 
wholosal.-r or distributor and they j 
t «-opera.'-.- with much mutual satis- j 
faction, if tiffs matt was the rule, life : 
in lhe fish business would assume new 
aspects!.

But the 'rouble is—lie is not. I have ! 
sees so many dirty, smelly fish :nar- . 
kola all over the courzry that I do not j 
wonder that more fish is not sold— j 
byt marvel that women t-iiy It under 
these conditions when the adverse ad­
vertising which the fish gets in these 
localities must bo incalculable.

And this Is tpjt always confined to 
littje markets in wee towns where the 
fitrh over is small either. I recall a

FOR MEN, WOMEN and CHILDREN
This week we offer exceptional t Opportunities to buy wët weather wear—most 

essential for the next few months—àt prices that mean a substantial saving.
<.• ... î v.

Our new fall stocks of men’s and women’s Sterns, Umbrellas, etc., have arrived 
and will be included in this sale.

We cannot over emphasize to those who are economically inclined the importance 
of seizing these money saving chanées at their earliest.

Women's
Umbrellas
We ere showing a splendid selection of 

women’s Umbrellas, wood and steel rode, 
straight handles, some with straps, others with 
ring*, newest styles, some .colored Amber 

* and Ivory tipped, 8 rib steel frame, covered 
with best quality Gloria Cloth. v .

Men’s Navy and
Specially Reduced Prices

Navy Raglans
Men’s Navy Raglans, double breasted 

trench style, belt all round, strap sleeves, 
lined throughout with thoroughly water­
proof lining; all sizes. !

Fawn Raglans

Reg! $1.65 each. 
Reg. $1.90 each. 
Reg. $2.50 each'. 
Reg. $2.65 each. 
Reg. $2.80 each. 
Reg. $3.00 each. 
Reg. $3.60 each. 
Reg. $3.85 each. 
Reg. $4 60 each. 
Reg. $4.90 each. 
Reg. $6.30 each. 
Reg. $5.60 each. 
Reg. $5.75 each. 
Reg. $6.25 each. 
Reg. $6.75 each.

Sale Price....................$1.4»
Sa je Price....................$1.71
Sale Price....................$2.35
Sale Price ------ .. . .$239
Sale Price............ .... . $233
Sale Price .. .. .. . $2.70
Sale Price................... $3.24
Sale Price .. .. .. ..$3.47
Sale Price............ .... . $4.05
Sale Price.................. .§4.41

Reg. $25.50 each. 
Reg. $33.50 each.

Sale Price ,. $22.95 
Sale Price .$80.15

Men's high grade Fawn Gaberdine 
Raglans, trench coat style, double 
breamed, with full belt and strap 

,gleefç6 waterproof lined throughout; 
all sizes. A good looking and 
viceable coat. Reg. $25.50 
each. Sale Price ....

Navy Raglans
Men’s Navy Raglaps. lined throughout 

liniz

$22.95

with water proof lining, also with a 
detachable all wool lining, double 
breasted style,- full belted, strap sleeves ; 
all sizes. The Ideal coat for fall and 
winter. Reg. $31.50 each.
Sale Price........................ ..... $28.35

Men’s Raincoats
Heavy Tweed Raincoats for men, i.q. Ljght and Mid 

Grey, befth plain and neat check effects. These come 
In double breasted style, full belt and strap sleeves ; all 
sizes. The Ideal wet weather coat, both goqd looking 
and dressy. Reg. $35.00 each. Sale JQ

Sale Price 
Sale Price 
Sale Price 
Sale Price 
Sale Price

..$438
,.$4.95
..15.18'
..$533

Men’s Raglans înznr

Strong frames covered with high grade 
| Slack Gloria Cloth, strdng serviceable handles 
; straight and bent.

Reg. $1.90 each. 
Reg. $2.45 each, 
jteg. (3.00 each, 
ÿeg. $3.55 each. 
l|eg. $4.00 each. 
Reg. $4.65 each. 
Reg. $4,90 each. 
Reg. $6.25 each. 
Reg. $5.55 each.

Sale Price .. .. .» . «1.71 
Sale Price .. .. .. . .$231 
Sale Pria»;:,. ..,3 ..#2.70 
Sale Price : .
Sale Price .. .. >;■•-. .$330' 
Sale Price .. ,.$4.fr
Sale Price...................$4.41
Sale Price . $4,73

We offer a limited number at Men’s Raglans in 
both double and single breasted style, at a wonderfully XT n ,
low price. We haven’t all sizes In this lot? but if your INRVy KSglRRS 
size is here you get It at a bargain. In a Light Fawn 
shade and of excellent quality. Spe 
dally priced for this sale at ..

Fawn Raglans
Boys’ Fawn Raglans, trenefe coat style, double 

breasted, full belt, strap at sleeves, pretty plaid 
linings ; assorted sizes.

To fit ages 10 to 12
Reg. $16.50 each. Sale Price.........................$14.85
Reg. $19.00 each. Sale Price................. . $17.10

To fit ages 18 to 15. years.
Reg. $17.50 each. Sale Price............... .$15.75
Reg. $18.00 each. Sale Price.........................$16.20
Reg. $21.00 eaeh. Sale Pricer .. .. .. .-. . .$18.96

$12.60 each
Same style as above; to fit 16 to IS yearn.

Reg. $17.50 each. Sale Price.........................$15.75
Reg. $19.00 each. Sale Price ..  ..............$17.10

Boys’ Raglans „ ’ j
Fawn llaglans, double breasted, full belted, strap­

ped sleeves, waterproof . lined throughout; assorted 
sizes.

To fit ages 9 to 19 years.
Reg. $12.00 each. Sale Price............................... $10.80
Reg. $12.50 each. Sale Price...............................$1135
Reg. $15.50 each. Sale Price...............................$13.95
Reg. $16.25 each. Sale Price .. .. .................... $1433

Navy Raglans, same style as above ; to fit ages 14 
to 16 years. t

Reg. $10.00 each. Sale Price ................................$9.00
Reg. $1030 each. Sale Price................................$9.45

Men’s Waterproof Leggings
Shades of light and dark Fawn, thoroughly water­

proof, fastened at side Oith springs, fitted with boot 
straps, Ideal, lor wet weather, length of leg 6*0 Aft 
26 to 34 inches- Reg. $2.75 pair. Sale Price V*»»1*®
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and MISSES'

Sale Price •..$5.00

RAGLANS
at Savings

Women’s Tweed Raglans
Shown in pretty tweed effects jn the 

newest style, single and double breasted 
styles, with and witheut belt; shades of 
Grey, FavVh. Brown: Henna and Saxe. 
These are pew arrivals arid extremely 
popular for fall wear; assorted sizes.

Silk
■ ft; 1 -/

Umbrellas

Reg. $16.00 each. 
Reg. $17.60 each. 
Reg. $19.00 each. 
Reg. $25.00 each. 
Reg. $27.00 each. 
Reg. $88.00 each: 
Reg. $35jO0 . each.

Sale Price 
Sale Price 
Sale Price 
Sale Price 
Sale Price 
Sale Price 
Sale Price

. .$14.40 

. .$15.75 

. $17.10 

..$22.50 

..$24.80 

..$25.20 
>,$81.50

Women’s Raglans
Made from best quality Gaberdine, 

some unlined, others quarter lined and 
others lined throughout ; shades of 
Fawn, Gyey, Slate. Brown, Tan, Navy and 
Black; assorted sizes.

Reg- $ 6.60 each- 
Reg. $14.Op each. 
Reg. $23.50 each. 
Reg. $28:00 each! 
Reg. $32.00 each. 
Reg. $36.00 each.

Sale Price 
Sole Price 
Sale Price 
Sale Price 
Sale Price 
§ale Price

..$ 635 

. $1830 
$21.15 

. *25.20 

. .$26.80 

. $8130

Women’s Waterproofs
Plain shades of Fawn. Grey and Nig­

ger; algo in pretty tweed effects of 
Brown, Fawn and Heather mixtures; 
all size». *•*•.

Reg. $11.00 each. Sale Price . .$ 9.90
Reg. $18.50 each. Sale Price . .$16.65
Reg. $20.00 each. Sale Price .. $18.00
Reg. $21.00 each. Sale Price .$18,90
Reg. $22.00 each. Sale Price . .$19.80
Reg. $23.00 eaph. Sale Price ..$20.70
Reg. $23.50 each. Sale Price . .$21.15
Reg. $29.75 each. Sale Price .. $26.78

Women’s Raglans
Fawn, only, lined throughout with 

waterproof lining. These are very ser­
viceable, offered at an exceptionally low 
•price.

Reg. $14:00 each. Sale Price ..$12.60 
Rjg. $14.50 each. Sale Price . .$18.05

Black Rubber Coats
> A new shipment of these very popular 
coats enables us to offer all sizes for 
womep. x They are low in price and 
very serviceable.

Reg. $ 9.50 each. Saie Price .. . .$8.55 
Reg. $10.50 each. Sale Price .. ..99.45

Misses’ Rubber Coats
Black Rubber Coats for misses, 

belt, strap at sleeves : the ideal 
weather coat, for school wear, 
have them In all sizes. '

30 in. Reg. $ 4.85 ea. 
33 to 39 in.

Reg. $ 5.60 ea. 
42 In. Reg. $ 7.00 ea. 
42 in. Reg. $ 8.50 ea.
45 in. Reg. $ 7.25 ea.
46 in. Reg. $ 9.50 ea. 
46 in. Reg. $10.50 ea.

Sale Price $437

Sale Price $5.04 
Sale Price $630 
Sale Price $735 
Sale Price $6.58 
Sale Price $835 
Sale Price $9.45

Misses’ Fawn Raglans
Waterproof lined throughout.
24 in. Reg. $ 8.50 ea. 
27 in. Reg. $ 8.95 ea. 
27 in. Reg. $ 9.80 ea. 
30 in. Reg. $ 9.30 ea. 
30 in. Reg. $10.15 ea. 
36 and 39 in.

Reg. $10.35 ea. 
42 in. Reg. $11.75 ea.

Sale Price $ 7.74 
Sale Price $ 8.06 
Skie Price $ 8.82 
Sale Price $ 837 
Sale Price $ 9,14

Ss^e Price $ 9.82 
Sale Price $10.58
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for all the Family
Men’s Rubbers

Low cut and storm, medium 
wide fitting; all sizes. Spe
rial per pair..................
Men’s Rubbers

Storm, heavy roiled edge;
Special per pair......................

$1.65
., ■ j

all sizes.
$1.85

Youths’ Rubbers
Low entf ;and storm ; sizes 

II to 2. Special per pair.....
Storm rolled edge; sizes 11 

Special per pair .. ..
s -tan

Child’s Rubbers
Low' c3t and storm; sized '4 OO_ 

to 10. Spëëial per pair ,.'”*, OOC. 
Tan, ib#“$6t; sizes « to to. Jf Jg

$1.10
$1.40

Misses’ Rubbers
Tan, low cut; sizes 11 to 2. 

Special per pair....................

Women’s Rubbers
Black, low cut and storm; 

sortaient to choose from, in 
suit the new footwear.
Special per pair JCj and

a big as- 
styles to

and $1.45

Silk Umbrellas
Men’s Storm Rubbers

Heavy quality, dull finish, extra heavy 
red sole; all sizes. Special IPO 25 
per pair...................
Boys’ Rubbers

Storm and low cgt; sizes tfl OC 
3 to 6. Special per pair ....

Rolled edge, storm;.eisee 8 CI CA 
In fi Sneclal Her nair.......... «P *■ .“V

These are the very newqeU strong trame 
covered with best quality sihe. shades of NSvy, 
Byown, Myrtle, Purple, Cardinal and Black, 
very pretty handles fitted with cord as allus- 
trated above ; absolutely correct for Pfi AO
..Il V.» te 7B Sol. Pri.A VV.vO

$1.30
Special ^èr 'gafr

Missed Rubbers
Women s Rubbers

Tan, low cut, newest shapes for the 
new footwear; sizes 2% to f 1 £A
7 finooinl nor noir VV

fall. Reg $8.75. Sale Price .. 5. ¥W#VV |
Black, «te*/ cut and storm ; 

sizqs 11- to 2. Special pen pair $1.05'. , to 6. Special per pair ..
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1 ;tol with all its sanitary laws- -be sovisit to the largest public market in ken-eyed, unettrdktive looking fish 

xVaehington, D.C.. last summer. I sighed! I thought of the ekhibit <ft benighted while thousands of miles 
was looking for the fish stall wedged ; fish in the public markets of Portland, west, ip the newer civilisation of the 
among*vsgetablesysnd fruit, when my Oregon. Stalls with tiled walls, mar*! Pacific coast should the retail fish 
nose and eyes became aware of its ble counters, floor drains, fish attrac-•'markets be so markedly ahead? 
vicinity at the same time. First the tively dressed lying in glass esses | Onr, thing, they have-had in Port-
big flies buzzing, then pools of water 
on the floor leaking from smelly bar­
rels of fish! I asked to see some fish 
and the retailer plunged his arm into 
a barrel and brought out a limp, sun-

lined with frosty brine pipes, an el- ; land fpr> over twenty years an exceed- 
ectrle fan whirling away the occa- ' iugly intelligent woman market in- 
eional fly who ventured near. Why ! spector, Mrs. Sarah A. Evans, who is

and expressed satisfaction all the 
way along, with the result that lhe re­
tailer of fish and Me women customers 
are on the best possible terms, they 
show their appreciation of his efforts 
at sanitary measures and elegant fix­
tures throughout fey their dally pa­
tronage. They enjoy buying their fish 
from his attractive» premises, they

' turer does, knowing that he has the 
best of co-operation from the man

buy, even ^finding out the best means 
of cooking- some hitherto untried var­
iety. He attracts their custom, thus in- j who has to deal with the ultimate con- 
creasing their purchases, building up ! sumer. Always assured that they are 
his owu buslney -and increising fish studying their end of the business, 
consumption at-{he same time. If t keeping up-to-date with every known 
•every retarafr 'were of this stamp j display and argument to Induce the 
many, of the troubles of the industry . customer to purchase their goods, 
would sooa,,disjtppear. The distributor But as I see it, the men at the top 
—-, •*-* •-- .1.- .-u.—: —>— j- tiot haveshould the public market in Washing- allied With all the federated woman's . come, pick it oqt, allow him to sug- and wholesale»-could devote all their 1 of the fishing industry do 

ton, D.C., under the nose of the Capri ■ clubs and there le mueh co-operation ! gest and tk'l educate them as they efforts to producing as the I turn m-on.r.tinn from the

is the exception and not the rule when 
they do. And from all ray observations 
this is where the weakest link in the 
chain of the whole fishing industry 
lies. The • indifferent retailer. The 
dirty, cluttered up. smelly, fly-laden 
shop over which he lazily preside», too 
apathetic to reason why women do 
not come in to buy his fish! Women 
will never come willingly into a place 

1 where their first desire is to hold

their noses and close their 
shiftless housekeeping 
ing) manifest on every gy ' 
go without their fish flr,t 
have a prejudice against V 
to start with! They muat j 
into cooking it for thelr'tam 
gin with! Consequently 1 
tdegdleck between the 
taller and his possible 
tomers which virtually ,B7* 
bnjrer’a strike In some coag2 

I can see a way of oyercZ* 
looming up—even with 
coBtimUns in the mei 
which still surround many 
And this is through the gsl | 
which are being sold in C]ej I 

j live groceries, fresh from '

injij-.

the,
nediaw^l

i frigerator. I have come
ore who are prejudiced

acroul

fish fillet on this account, nl 
clear-sighted enough to vj,, .* 
day when much of their bu*

! be handled by the grocer 
I growth of the fillet idea. ,4t,, 
stration in a Nova Scotia totlJ 
asked where I got the fillets j| 
cooking. said they had coJJ 
through the retailer and she J 
them there. “What! Buy 

j dirty shop? Never. I think k 
i them at my grocer.” Which 
i The grocer kept a most ,,J
I shop which lured the womai j

0BH|
jut I

stead of repelling her as the Ssil 
er’s had. There is no getting ] 
from the fact that the per capia| 

! sumption of fish will never a ™ 
j a peak point until the retail etj' 
j Industry Is thoitoughly modem 
I do not know of any other f. 
j which continues to be sold j,
! mediaeval fashion. Old woodei 
! ters and dirty blocks reeking 
| the smell of ages will 
j away the daintily dressed w 
i objects to smelling of fish 
i cause she happens in to order a,

I j of it!
I wonder if it would not be fe 

for members of some fishing 
’ association to co-operate win

I I manufacturers or sellers o|
j date fixtures and refrigeration 
, ties for retail fish shops? Recoi

II certain dealers who have the a 
! to expand, for the purchase o!
I necessities on the installment
, Thus assisting him and themse 

I j the same time. A sort of 
! or subsidy to the retailer, h 
way, liis premises would be re*| 

I J the expansion which would 
! come with the installation of 
I provements and assist in the gi 
j ject of the distributor who can 

[ I produce more and more as »
I develop.

As It now Is—the thing Is inn
of vicious circle. More market 
not develop with any decree of 
ity, unless there are up-to-date 
tary retail* markets to attract 
tice of the fastidious housewife 
lure her In. Then with this weal! 
in the chain strengthened—we 
ready to go ahead and put fish « 
map to stay!

(Continued on Dth page.)
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NEW BOOH
and New Editions, I

Christina Alberta’s Fattel 
—H. G. Wells . 51.5É

One Increasing Purpose-! 
A. S. M. Hutchinson, all 
thor of “If Wintetl
Comes".................$1.8

Yellow Shadows - 
Rohmer's latest . .$1.3 

The Ancient Highway -J 
James Oliver CurwoodJ

The Black Cat — Low!
Tracy.. ..... . .$1.5l| 

Stolen Idols—E. P. Opp
heim   ..................$1

The Man the Woman b 
ed—Ruby M. Ayres,

U
The Gaunt Stranger—E

gar Wallace ..........$1
Dear Lady Bountiful 

Kathrine Tynan...$1 
Adventures of Mr. Jose 

P. Gray—E. P. Opp-
heifia.........................

The Golden Web—E 
Opp«nheim.............

■■■r.ffii’Ji. .Wîrxsï."....,■ .1 , 1,1-------

Barrett Byrnel
Bookseller & Stationer]

What Hâve You to I

I pay Cash down for House! 
Furniture and Effects,-
W. E. PERCIVAL,

: ..;'£lt$tioneer,
? Reel Estate » Commission 
Thene AdeUide S»

octS.lmo t!»--


