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CANADIAN COURIER

SAFETY FIRST

To most people, the absolute
safety of their money should be the
first consideration. 'This applies in
a very special way to the man or
woman whose income is limited.

The savings of these are neces-
sarily small, and must be conserv-
ed in order to ensure a modest pro-
vision for the day of lost or re-
duced earning power. To such,
the watchword must always be
“Safety First.”

It is to  this class that the
strength, stability, and sound
financial position of this €orpora-
tion, with its long and enviable
record, especially appeals. Having
been established in 1855, it has for
more than sixty years been the

SAFE DEPOSITORY FOR THE
SAVINGS

of ‘thousands of our citizens. It
has in the meantime increased in
strength, and now has a paid-up
Capital of Six Million Dollars, and
a Reserve Fund of Five Million
Dollars, thus placing

ELEVEN MILLION DOLLARS

of Shareholders’ Capital between
the depositor and any possibility
of loss. Deposits of one dollar and
upwards are accepted. Interest is
credited and compounded, twice
each year, at

THREE AND ONE-HALF PER
CENT.

per annum. Your account is in-

CANADA PERMANENT
MORTGAGE CORPORATION

TORONTO STREET, TORONTO
Established 1855

Cawthra Mulock & Co.

Members of
Toronto Stock Exchange

Brokers

and

Bankers

12 KING STREET EAST
TORONTO, CANADA

CABLE ADDRESS—CAWLOCK, TORONTO

Established 1864.

The Merchants Bank

OF CANADA.
HEAD OFFICE - MONTREAL.

Paid-up Capital - - $7,000,000
Reserve Fund and Un-
divided Profits - - $7,250,984

215 BRANCHES IN CA#ADA

General Banking Business
Transacted.

SAVINGS DEPARTMENT at all
branches. ®eposits of $1.00 and
upwards received, and interest al-
lowed at best current rates.

TORONTO OFFICES:
13 Wellington St. West; 1400 Queen
St. West (Parkdale); 406-408 " Par
liament St.; Dundas St. and Ron-
gies‘éatlsles Ave.; Dupont and Chris-
e 2

. British Améi'ica Assurance

mpandy
(Fire, Marine and Hall.)
Incorporated A.D. 1833.
Aassets over $2,600,000.00
Losses paid since organization over
$40,000,000.00.

HEAD OFFICE, - TORONTO.

IS YOUR TOWN READY ?

By INVESTLICUS

S your town ready for the end of

this war? Maybe you domn’t think

about that. Perhaps you are so
closely engaged in the details of your
own business affairs that you let the
town, more or less, take care of itself.
Well—it’s possible you are justified in
doing that, for Heaven knows that if
we all tried minding the OTHER fel-
low’s business and neglected our own,
the world would soon have empty
pockets. Nevertheless there is a busi-
ness side to your town or village which
you, if you are a good business man or
woman, ought to study. Your busi-
ness may be no bigger than a bump
on a log, but just bear in mind that
if you lift the log you lift also the
bump. Ditto then, if you lift your
town you lift your business, however
small.

Suppose you keep a store in your
town. (If it isn’t a store it may be a
hotel, or a doctor’s office, or a bloom-
ing little law practice, or a barber
shop). You may have been keeping
that store so long that you've got ac-
customed to your routine. You just
carry so much stock and no more. You
never vary the order you give to the
commercial traveller in his regular
rounds. When it comes spring you lay
in a stock of “dibs” and marbles, and
tops and cheap baseballs for the boys
of the town, and when it comes fall
you get in a little extra line of win-
ter-weight underwear for all and sun-
dry. But the point is—routine!

Now our excellent friend routine is
going to receive the surprise of his
life when this war is over. He is,
figuratively speaking, a very good fel-
low as a rule. People never get fat
unless they do things by routine, but
on the other hand they get rich if they

stay in his company too long. Peace .

will chase routine out of hig h8le and
make a whole lot of people rich and
a whole lot more—Poor! Don’t be
among the poor ones. It’'s most un-
comfortable. I speak with authority—
being poor myself,

Now then: to improve your business

.you must improve the business of your

neighbours. That is, you must help
your town to grow. The Union Bank
of Canada announced at its last an-
nual meeting that it intended opening
up a Statistical Office in New York.
This office is going to advertise to
American business houses the oppor-
tunities which are to be found in the
Canadian towns where this bank has
branches. That bank—like many of
the other banks who already have such

departments—intends helping itself by

helping others. You must do the
same. Don’t just be a drag on the
wheel. Don’t just accept the natural
growth of the country. Help it to
grow and thereby help yourself and

your meighbours.

" And how?

Get together your townsmen and
study your town. Most towns, especi-
ally in the older parts of Canada, ‘“just
grew.” They never stopped to think
just why they happened to be located
where they were. But as a matter of
fact no town can flourish that hasn't
gome REASON for being where it is.
It may have started because there was
a ford in the river at this point; or
because it was about half-way be-
tween two bigger towns and therefore
made a good stopping place over-night
for rigs on the road. Or it may have
proved a handy point for a lumberman
to plant his mill, or for the fishermen
(if you're on the sea or a lake) to land
their catches. Those were the OLD
reapons. Nowadays, if you are going
to grow, you may have other and still

.

better reasons. You must siudy the
transportation advantages or disad-
vantages of your town. Consider what
YOU would think of your town if YOU
were an American manufacturer aim-
ing to establish a branch plant in Can-
ada. What about power in your town?
Have you a good river? Or is electric
power cheap? How does the price in
your town compare with the prices
elsewhere?

Like as not you can’t beat the other
towns on these points, but there may
be something you CAN beat them on.
That is, in the matter of raw ma-
terials. If there is plenty of lumber
in your region that ought to encour-
age the furniture manufacturer. Or
if there is plenty of fruit and vegetable
production in the neighbourhood -—
what about canning factories? I am
only mentioning the obvious points of
course. I don’t know your town and
you DO or you ought to. If you don’t
—get busy and find out just what raw
materials there are near you? No
matter how barren the country around
may seem there may be something
there that some manufacturer is look-
ing for. It may be a kind of rock, or
something required in the making of
cement. Or it may be nothing more
wonderful than the supply of boys
and girls that are available in your
town for light factory. work. Look
around, think, and then—tell your
bank, and see if your local bank won’t
help you to get an industry. Remem-
ber this: one industry (if it is firmly
fmmded) may help you get more. But
be careful about “buying” an indus-
try. Get the kind that needs to be
in your town. That kind lasts best.

National Highway

~ (Comncluded from page 9.)
should want both, and would trust the
Government roads to bring the private
money. Imagine, too, the benefil that
would accrue from establishing such
a useful channel of expenditure. It
might prevent such mad extravagances
as have marked the construction of
public buildings in the west.

The real importance of roads is as
factors in civilization, rather than as
factors in money making, but the
essential thing may be taken for
granted in a discussion such as this.
What is urged is that there are special
reasons which make it worth while for
i{he Dominion Government to invest
capital in inaugurating a grand sys-
tem of highways in western Canada,
instead of diverting its capital for
other purposes of development. It is
likely that the west would forgive the
Government delay to a good many
post-offices for such a boon. With a
lead from the Dominion Government
the Provincial Governments may be
depended on to develop the scheme and
{o give the municipalities a still fur-
ther chance for branching out. Some
real returns may be depended on from
such a scheme, much more profitable
than the construction of roads through
the wilderness parts of the country,
pleasant enough as later luxuries, but
something to be denied ourselves and
the American motor tourist at the
present time.

Perhaps one of the most useful
things to be accomplished by the in-
auguration of a scheme of national
highways is the giving a proper direc-
tion to the expenditure of millions of
dollars now sunk in Canpada in road
work, some of which bears its fruit
in political returns, but most of which
is barren of any permanent result.

The Burden of

Executorship

The duties of an execu-
tor are too onerous to be
imposed upon anyone hav-
ing affairs of his own
which need his attention.

This Company is equip-
ped to perform such duties |
eﬂectively and economical- |||
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‘Write for booklets.
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Gompany - Simifed
Capital paid-up, :1.500.000
Reserve ....... 1,500,000

18-22 King Street East
TORONTO
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Here’s One Economy
You Can Put in
Practice

“EXPRESS DELIVERY
AT FREIGHT RATES”

WE HAVE IT

Our Hlectric Service operates
through the County of York—a
distance of over 62 miles. We
give a Fast and Frequent BSer-
vice. We would like you to give
us a trial. For full particulars
of rates and service apply to the
Traffiec Department.

Toronto and York
Radial Railway Company

Head Office: TORONTO

: Telephones
Main 7044 North 4517

PATENTS AND SOLICITORS.

FET’HERS’I‘ONHAUGH“ &  Co., Patent
Solicitors, head office, Toronto, and
Ottawa. Booklet free.

ATENTS

IN ALL COUNTRIES

Book “Patent Protection’’ Free

BABCOCK & SONS

Formerly Paterit Office Examiner. Estab. 1877
99 ST. JAMES ST., MONTREAL

Branches: Ottawa and Washington

STAMPS AND - COINS.

ACKAGES free to collectors for 2 eents

.postage; also offer hundred different
foreign .stamps; catalogue; hinges; five
cents. We buy stamps. Marks Stamp
Co., Toronto.

Hotel Directory

THE TUSCO Comforts of your home.
American and European.

(Private Hotel) Moderate rates. Hot and
cold water in every room.

E. 8. EDMONDSON, Prop., shopping dis-
trict, 236 Jarvis Street, Toronto, Ont,

KING EDWARD HOTEL
—Fireproof— G
Toronto, Canada. 3

Accommodation for 760 guests, $1.60 up.
American and European Plan.

THE TUXEDO

A Comfortable and Exclusive

Modern Home. Table and Ber-

vice in Keeping. Seven-course
-Evening Dinner.

flies Ooming to Toronto Should
Write For Reservations

The Tuxedo, 504 Sherbourne St.
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