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HIGHLIGHTS 
Canadian film and television producers 
have found interesting opportunities 
in Mexico. 

• Mexico offers a wide range of 
scenery for location shooting. 

• Mexico's climate is ideal for year-
round exterior shooting. 

• Mexican crews are competent 
and well equipped for location 
shooting in both film and tele-
vision media. 

• Canada enjoys a reputation 
for superior post production 
facilities, which gives Canadian 
producers leverage in negotiating 
co-production agreements. 

Opportunities for the release of 
Canadian-made films and television 
programs for exhibition in Mexico are 
significant but so far mostly untapped. 

SUMMARY REPORT 

1-800-267-8376 or 
(613) 944-4000 

Fax: 	(613) 996-9709 
FaxLink:* 	(613) 944-4500 
InfoCentre Bulletin Board (IBB): 

1-800-628-1581 or 
(613) 944-1581 

Internet: http://www.dfait-maeci.gc.ca  

*FaxLink is a faxback system which provides 
summaries on a range of Mexican markets. 
It must be contacted through your fax 
machine. Dial from your fax phone and 
follow the voice prompt instructions. 

The market profiles are available in elec-
tronic form from the IBB and in hard copy 
at a cost of $10.00 plus shipping and 
applicable taxes, from Prospectus Inc. 
Please contact: 

Prospectus Inc. Order Department 
Tel.: (613) 231-2727 
Fax: (613) 237-7666 

C Minister of Supply and Services, 
February 1997 

Cat No: E73-9/59-1996-1E 
ISBN: 0-662-25197-0 

Disponible en français. 
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This market information on the Mexican 
film and television industry has been 
produced and published by Prospectus 
Inc. under contract with DFAIT, along with 
other market profiles and summaries on 
business oppcxtunities in Mexico. It is 
available from: 

InfoCentre 
Tel.: 
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Film and 
Television 

THE NEED FOR NATIONAL 
IDENTITY 

Cultural expression is an essential 
element in any country's national 
identity. Canada and Mexico have 
much in common in this respect. 
They share a special sensitivity to 

cultural issues, because of their 

proximity to the United States and 
the massive exposure of their citizens 
to the American media. For this 
reason, both countries have consis-
tently intervened in the film and 
television industry. This involvement 
includes both subsidies and 
regulation. 

As mass-audience media, film and 
television play a critical role in the 
dissemination of various forms of 
cultural expression. Thus, their sig-
nificance goes beyond the creation 
of jobs and contribution to gross 
domestic product (GDP). 

Canadian film and television pro-
grams are not widely seen in Mexico. 
In 1995, there was only one release 
of a Canadian film to a Mexican 
theatre, down from four in 1992. 

There was also an official govem-
ment-sanctioned Canada-Mexico 
co-production released in 1994.1n 

general, television is a better prospect 
than theatres since, by law, theatrical 
releases may not be dubbed into 
Spanish. But prospects for television 
movies are also limited by the fact 
that the number that may be dubbed 
is regulated by the govemment. 

Most of the cases identified for this 
market summary involve Canadian 
television and video productions 
done in Mexico for Canadian con- 


