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The Best of the Lesson Help:

TAKBELL’S
Teacher’s Guide

To the International Sunday School Lessons for 1914

“ Tarbell ” has in recent years come to be the most popular and most widely 
used of all the Lesson Helps. It is comprehensive, supplying historical, geo
graphical, and pictorial illustration of each lesson, in addition to its splendid 
illumination of the lesson text itself. It has suggestions for the treatment of 
the Lesson for every class of scholars, and while in some respects elementary 
is advanced enough for the teacher of the most advanced Bible Class. In 
addition to treating the dfty-two Lessons of the year, it contains an abundance 
of other suggestive mi tter which will be helpful to any teacher.

The book ia bound to itand constant use in substantial red cloth boards, runs to 460 pages . 
the letterpress copiously il’ustrated, with frontispiece of Tissot's “The Christ.'*

Price $1.00 Post Paid $1.15

Your Sunday School 
Library

WOULDN'T the addition of some new Books or the general reorganisation of your Library 
mean a good deal in keeping up the attendance of your School during the next few 
months ? We have found in our experience that a good Library t ~s more to do with 

this than most people imagine.
Did you ever stop to think what an opportunity your School has, through its Library to 

direct and control the reading of its scholars ? Isn't it worth while keeping your Library filled with 
fresh, clean, attractive, carefully-chosen books ?

Wouldn't it pay, again, to add some new books, especially for your Teachers, giving them 
theTlatest ideas in “ Methods" and suggestions ?

We have every facility for helping you in your Library needs, and from long experience 
are able to give the utmost of service. We will be glad to send you suggestive lists of new books 
or to help you in any way we can.
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