
PROVINCIAL. LiQUOR MARKETING POLICIES
Preferential Pricing Policies

50% price markup for dometic
wines compared Io 110'/ mafkup for
oui-of-province wine5.

Lisling Procedures

Viliually auiiimatîc
fût local producis.
Waiiing petiod fût
imparied wines
and beers.

Packaging Other Marketing
Requitesnenis -Procedlures
Maximum
Size for
irnporied
wines is one
Il ) litrie.

Local wineï guiarteed
25% of oelail sheif
spice antd better
display locations.
Advettibint pamphlets

dlo di~mribumed in~(ore.
rs and 5Ipiflis

Quotas

Saleï quota% on
impuuted vvineï.

Quotas an
împoitt:d fumn
and %coich.

ifl% are

*Pre(erenlial clispiay
aIIowetI for local
products.

Province

on local


