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Practical Hints on Advertising.

iy eAns.Aus-rm HAs*, New v'urk,.

'Tlie sooaer everybody Iearnis tiat ad
vertisiig is purely and simuply telling peo-
pile the rcal facts abott goods and busi.
nîess, the sooner all advertising will begin
to pay. It is not neccssary to bu simart,
or cite, or original. I doubt if anybody
could bu original if they tried. About
the tine tiat one evolves a very brilliant
idea. which lie believes to be eni tnely
original, he buips lis hîead agaiist the
sanie thitig written by sonebody else a
hitindied years age, more or less. li the

amine of good auvertising, let lis stol try-
ing to le cute. Let us talk business from
start ta finish. Let us have an A Il C of
advertising which will say, A is for adver-
tising, B is for business. and C is for coin-
mnon sense, and then let's stop. That's
enough of the alphabet.

You caniot nake your advertiseients
too plain. It isa great deial butter ta h:ve
theni too plain thtan nut plain enouigh.
If you inake the ad. so plain that even a
fool can tinderstand it, you are sure to bc
understood by the smiart people.

Of course youî will say any one of ordin.
ary intelligence will know what it nicanîs
at oncœ, but just think over the list of peu.
pIle you know and sec hiow mîanîy of themi
possess ordinary intelligence. 'ou i emem-
ber the old Quaker's reinark to lis wife
-" All the world arc fools but ne and
thee, and soinetines I think thou art .a
little queer."

Therc are a great inany people in the
world who do niot know enuougli to go in
out of the min, and the monev of tliese
people is just as good as that of anybody
else.

Advertising is, or ouglht to be, neuws,
and a news iteni that reiains standing
for three or six mnonths gels just a trifle
stale and tininteresting.

If yot will tell people somlethiig iew
and interesting every day or every week,
they will soon read the ad. regularly.
Sooner or later you'Il get their trade.

There are facts about every business
that people generally would be glad to
know. There is nothing in the world so
close to every inan as the needs of bis
to daily life. It is more important for limîî
know thtat you " have a nice lot of goods at
certain given prices" than il is for himîî to
know that " Mike Cassidy killed an Ital-
ian nainied Macaroni in New York vester-
day."

It is useess to advertise outside of the
store and not inside. 'l'h first requis'te
in a systein of advertising is cleanliness
and order--the gencral appearance of tIe
store. After that comles courtesy and the
quality of the goods, and it is liard to tell
which is more important.

No matter how insignificant the trans-
action, it docsn't take any longer to be
amiable tian to be crusty. Therc is such
a thing as being too pleasant-familiar-
that isn't good. It Icads to a lack of re.
spect. A nerchant shotuld keep up his
dignity.

'herc is no tise advertising in : hallf
hearted way. Soniebody, I doti't ruinent-
ber just who, said : "I -e wlo asks
timnidly courts denial." 'l'Isi is as truc n
advertising as in anything else. One of
the best thiigs an advertisemii nit can do
is to convince readers th:tt the advertiser
is in dead earnest about his business u tiat
he imeans what he says and expects to bu
bîelieved.

leople are like slecp. Tley go wher e
tley aie le<t 'r driven. They like to be
told exactly whal to (10 and when to do
it. Positive, forceful advettisintg is the
kmnd that pays. 'he ad. that makes a
clear, straiglht, definite proposition or
statenient about sonething in particular
is the one that iiakes the best and deep.
est impression.

It is undotilbtedly wise to send out :a
circular of soine sort to iosi. who bas e
previously becn custoners. I do not
think personal letters, or circulars in imi-
tation of letters, are so good as the printed
LirLillar or a htIle buUklet. Thlese I1I.) betI:
as elaborate as you choose or it may bc
increly a siniple postal card. I do lot
believe that circular advertising for a new
business is very likely ta be profitable.
'he newspaper is the best. developer of
iew%- business. Th'lie circtilar should bu
nised only as an auxiliary.

One of the best things that an .idher
tiser can do is to inake lis ads. sountid, fair,
and reasonable. It is vell to admit that
Ihe other fellow's goodis ima) b prett%
good. Theni you can go on and say
wlierein yours have the aivantage, and
people will believe yoîi are truthful be-
cause you are just. "If vou can once
get the public to believe tiat vou are
more careful in yotir statemients. and mortre
honirable in your dealings than your
colpetitors. a great deal lias been ac-
coIIplislet!d."

It lias been said that an advertisenient
-works twcnty.four hours a day.- Du
not, therefore, belittle its imnportance.
l)on't put off writing it till the last min-
lte. I'iere is nothing so susceptible to
care, or the want of care, as yuir space mn
the newspapîers. Withotit care in prepar.
ing and changing the mnatter, half of the
cost is wasted. 'here is nu single e.\
pendituire that a ierchant makes which
will net so big a profit, or so great a pro.
portionate loss, as iat for advcrtisiig. I
believe that persistent and intelligent ad-
vertising always pays.

It is better îlot to attract attention at al]
than to attract tinfavorable attention. An
advertisenent sliould be clear cut and dis-
tinci, witl a clelai display-not crox.dedi
-and with a concise, logical, reasonable
talk in it-no slang and no leviiv. Tihat
docsn't excide a little hutiior, or a pleas-
antry occasionally. It only applies to the
flippant and undignified style which is
frequently used.

'he price of space is just the saie
wlether the advertiseient tlat is put into
it is a good advertiseinent or a baid ne.
Ai advertisenent tiat costs twenty dol.
lars, and pays, is a good deial better than

an advertisenilent that costs two dollars
and doles not pay. As a gencral thing I
believe that the twenty dollar advertise-
ment is mure likely to brng really profitable
resuilts thanl the two dollar advertisenent
is. TJhat is to say, if the two dollar adver-
tisement will result iii a ten dollar sale,
the twenty dollar advertisenient will bring
more titan te» tines as unich.

Business Notices.
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List of Graduates of the Optical
Institute of Canada.

The followiig are almrong the past students of
this institute, and any or Il of them serve as
referlices, uth a th.- asisability of taking
instruction in OpticS, andil the practicability of this
course in parlicular :
T. W. Welch (with W. J. Dyas), Stra:hroy.
1. A. Alci- ce (of Anguts lcFee), Jielteville.
G. P inwlTood
J. WI. Armustrung, Ltcknow.
W. .i. Kirkland, Galt.
Jl. A. Auda;n, Toronto.

J . Thiompslon, liracebrsidge.
W. A. Fenwick, Guelh.
I1. Knlell, lBerlin.
J. S. Smîsiti, Si. Catharines.
IH. C. lIritain. Strathrsoy.
J. T. >cales, 'l\t. 1.orest.

liss I. Tioimpsons, IBradford.
siiS. 1. Anselil, Toronto.
A. Lazarus, Torontco.
i. E. Iaques, Toronto.
b. V. lobart, kingstonî.
E. 1). Wilcox, L'Nlbridge.
W. hlarr, Hlamilton.
F A. Ellis (of The 1. E. Ellis Co., lid.), To.

ronto.
W. G. Kinisai. Toronto.
J. E. Davis, Goderich.
G. A. candmian, Irtssels.
A. L. Wheac.tle) (with G. 1). P'rinigle), Guciph.
W W. Alunn, Toronto.
S. Rosenithdal (with A. Roscntlial), Ottawa.
S. C. i.at (with J. 1'. I.a M, Atiens.
E. C. Kinikctl, Antigua, Wcst Indies.
%V. G. Maybec, St Catlharincs.
C. H1. WadLondon.
I. R. Knlowlton, Atlieis.
W. A. Purvis, Rcnfrcw.
j .\. Stewart (of cCarrol & .tewart), .eaforu.
V. W. Porte, Brighton.

J. Findlay, il'ciimbrokc.
l. Grosse, .\iireal.

t. Fallerlbaui, t lontre.
T. Stcvcnsoîn, Orangeville.
C. arant, 1arkhamii.
E. A. Ibrown, Cornwall.
Ii. NIichael, Toronto.
"s. Michael, Toronto.
j. 1'. Lamb, A thens.
'. C. 'Mitchell. lzinI:tonUI.

C. A. Ohnsîstead (of I Ilurdmîain & Ohnîstcatl), Ot-
iawa.

J. Iligginbottoi, Milton.
S. Scoi, Ncwnarkez.

I. W. 1lrowctt, Ingersoll.
'l1. tlowell, I.acombeh, N.W.T.
R*. T. Kyle (witli W. J. Dyas), Siraitiroy.
A. J. Millis, Toronto.
j. S. I.co, Mlontrea.

R.liemstley, Sr., aMontreal.
R. I eusley. Jr., 31ontrcal.
I. I.. Gurd, loiitrcal.
'N Iteaudry, lonircaIl.
A. G. Gatccr, Monircal.


