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RPTCI 

DFPARTMFMT OF FXTFRNA1 AFFAIRS 

TRADF AND INVFSTMFNT PROMOTION PLANNING SYSTFM 

Ag/90 SFCTOR/SUR—SFCTOR HIGH1IOHTS 

Mission: RIYADH 

Spptnr : TRANSPORT SYS.FOUIP.COMP.SFRV. 

Sub—Sector: AFROSPACF 

Market Data 	 2 Years  An  

Market: SAUDI ARARIA 

1 Year Aao 	Current Year 	Next Year 
(FstiMated) 	(Rrniected) 

Market Si7e 
Canadian Fxnnrtc 
Canadian Share 

nt Market  

550.00 sm 
1.00 sm-
0.00 Z 

600.00 SM 
1.30 SM 
0.20 Z 

650.00 SM 
2.00 SM 
0.30 Z 

700.00 sm 
.(10 sm 

0.70 

Cumulative 1 var evnnrt nntentia1 for 
CON products in this sectnr/subsector: 5-19 	SM 

Major Cnmnetina Cnuntries 

UNIT- PO KINnorim 
UNITPD STATFS OF AMFRICA 
FRANCE 
JAPAN  

Market Share 

97.00 % 
28.00 Z 
8.00 Z 
5.00 Z 

.Current Status  of  Canadian 
evohrts in this sPctor/suhsector: %mall hut exnandina 

Products/services for which there are unod market Prospects: 

1. COMMUTFR ATRCRAFT 
2. PRIVATF AIRCRAFT 

1. AIRCRAFT PARTS 
4. FLYING SFRVICES 

5. AIRCRAFT HANGAR F012 SAUDTA 
6. CONTROL TOWERS 
7. FLTGHT STmuteTnRs 

Factors contributina to current successful Canadian evonrts: 

— Imonrt  restrictions are nnt a significant impediment in this sectnr 

Factors for Canadian exnorts not reaching market notential: 

— Nnn—cnmnetitive oricina 
— Limited anoreciation/understandina nf distribution system 
— Performance of local agent  or reoresentative 

— priork AGFNT SF1FCTION INITTAILY  SET 

— RACK PROMOTION 


